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The Flagship Mattress Collection

Ly Introducing the new TEMPUR® Mattress, featuring our latest Sleep Technoloc
\\ CoolTouch™ fabric and QuickRefresh™ cover that you can easily unzip.
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PUBLISHER'S NOTE

L OVE LUXURY LiF=

So powerful is the force of love and unity that it compels us to move
forward. Despite the challenges ahead, if we stand united our goal would
be fulfilled. This had become evident as the world was captivated with the
Thai-led rescue mission at Tham
Luang Cave located at Khun Nam
Nang Non Forest Park in Chiang
Rai Province. During that period,
| followed the news updates of the
Wild Boar boys and their coach
every day. | sent my best wishes
to those involved in the operation
and congratulated all when the
mission ended on a positive note.
| was impressed with the skills,
expertise, and sacrifice of Thais
and foreigners alike who selflessly
assisted in the operation.

As an operator of department
stores and shopping centers,
we are committed to our line of
work, with love and teamwork.
Together with our business
partners and leading national
banks, we are launching
a breakthrough shopping
experience by combining digital
banking and lifestyle shopping
into one. Not only this new service
has numerous privileges, by
using latest technology it also
guarantees ease of shopping.
Hence, we can achieve the
ultimate in satisfying all aspects
of our consumers’ lifestyles needs
with this Retail 4.0 that suits lives
in this digital-age.

On an ending note, we wish
our customers happiness and let you be entertained while visiting our
stores and shopping centers. Most of all, we sincerely hope that you
are satisfied with our latest services full of privileges for our customers.
My team and | promise to never stop to create and innovate new
experiences and privileges for our cardholders and customers. After
all, it is our genuine intention to continually strive for your never-ending
happiness.

Thank you.

ACHARA UMPUJH
PUBLISHER
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EDITOR'S NOTE

L OVE LUXURY LiF=

As the last quarter of 2018 is fast approaching, there is not
a better time to reflect the many changes that has happened
thus far. In particular, the change in customer behavior or

lifestyles that affect their products and
services selection. Many organizations
have made preparations to embrace
major change in digital disruption.
In order to improve our services to
pbetter our customer experience,
The Emporium and The EmQuartier
have also utilized new technology to
improve our services.

This digital transformation will
light the way for The Emporium
and The EmQuartier in making an
effective change using innovative
management methods. This includes
a real-time technology as well as a
mobile technology to provide valuable
experience and convenience for our
customers. Such transformation will
undoubtedly play a significant role
in altering the way the modern retail
industry operates.

Moreover, The Emporium and
The EmQuartier have joined forces
with Siam Commercial Bank PLC
in bringing cutting-edge technology
for added convenience for everyone.
Thisincludes the use of A.l. to analyze
and select relevant promotion for
the individual or usage of an in-
door navigation system to suggest
appropriate shops and services as
well as an application for advanced
reserved parking. All in all, these
services have been created for a
greater customer convenience.

Lastly, we remain committed to

deliver extraordinary experiences and please wait
with us as The Emporium and The EmQuartier
continue to unfold latest services for all of you.

KRIENGSAK TANTIPHIPOP
EDITOR
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EDITOR'S NOTE

L OVE LUXURY LiF=

Mankind has the potential to pursue different aspects of life, to find
balance and happiness to add meaningful value to it. Living a good life and
lead it into a perfect one only stem from crystallized views and attitudes
formed from one’s own life experience.

Siam Paragon intends to
create special moments for our
invaluable customers. Thus, we
seek every opportunity to do our
part in contributing and heighten
our customers’ life experience.
This month begins with the
much-anticipated Siam Paragon
Watch Expo 2018 — an event
showcasing deluxe timepieces
of the horological world. Another
exciting affair is the Siam Paragon
Luxury Property Showcase 2018,
showing a collection of high-end
residents of the year. We have
recently introduced Luxury Home
Accessories on the 3 floor to
appeal to homeware devotees.
Customers will find collections by
exclusive big names such as Seletti,
Bottega Veneta, and Lotus Arts de
Vivre. Nearby on the 3" floor, we
are proud to be the first location of
Omotesando Koffee, a renowned
Japanese café favored by café
hoppers. Last but not least, Céline
has opened its first accessories
store in the country, on Main floor.

Hopefully, these efforts will
prove to you that Siam Paragon
continues to create and invent with
a sole aim - to ignite happiness in
the elevated lives of our distinct
customers. As | have stated many
times in the previous issues of E&P
Magazine, absolute perfection
begins from within. | am wishing you
all the happiness in your dally life.

MAYUREE CHAIPROMPRASITH

EDITOR
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THE SUCCESSION OF
MAHA VAJIRALONGKORN
EXHIBITION

Lifestyle Hall, 2" Floor, Siam Paragon

Queen Savang Vadhana Foundation, Ministry of Culture,
and Siam Piwat Co., Ltd. hosted a special exhibition, the
succession of “Maha Vajiralongkorn”, in honor of His Majesty
King Maha Vajiralongkorn Bodindradebayavarangkun to
celebrate His Majesty’s 661" birthday on 28" July B.E. 2561.
The exhibition illustrated the King’s biography in detail from
His Majesty’s early years, his work and achievement to his
succession to the throne. The exhibition was well-received by
the public who made notes and captured photographs.
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SIAM PARAGON CELEBRATES
THE ROYAL WEDDING IN
COLLABORATION WITH BRITISH
EMBASSY BANGKOK

The wedding of Prince Harry and Meghan Markle, held at
St George’s Chapel, Windsor Castle on 19" May, was one of
the world’s biggest events this year. Siam Paragon and British
Embassy Bangkok held “Siam Paragon Celebrates the Royal
Wedding in Collaboration with British Embassy Bangkok” to
invite Thais to congratulate the Royal couple, Moreover, the
exhibition displayed many memorable photographs of the radiant
newlyweds, their wedding service including the moment when
the marriage vow was said, the classically beautiful wedding
gown as well as their distinguished guests.
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SIAM PARAGON WATCH EXPO 2018

The highly anticipated and most popular watch fair in
Thailand and Asia, “Siam Paragon Watch Expo 2018” has
returned to showcase the endearing appeal of luxury timepieces.
With the concept “The Unique Timepieces”, Siam Paragon Watch
Expo displayed the selective and unique pieces from over 180
leading brands. These horological gems had been sent directly
from Basel World 2018 and SIHH 2018 in Switzerland for an
intimate viewing of Siam Paragon customers.
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BREITLING #SQUADONAMISSION

Pendulum Limited, the official distributor of Breitling watch,
has unveiled the brand’s latest campaign — #squadonamission.
Interestingly, the members of the squad team come from varied
fields covering cinema, aviation, exploration, and sport. Nonetheless,
the theme is still linked to the core essence of Breitling — air, sea, and
land. At the same time, Pendulum has introduced the latest member
of the pilot’s watch collection, Navitimer 8, which pays tribute to our
past whilst opens the door to a very exciting future.
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BLANCPAIN OCEAN COMMITMENT I. Il uf :

Blancpain, known as the world’s oldest watch brand, invited watch enthusiasts
to experience the ocean and the sophistication of Blancpain through Blancpain
Ocean Commitment program. The exhibition debut in Thailand, making it the first
inthe world, and primarily used dark blue tone to represent its strong commitment
with oceans preservation. On this occasion, Blancpain also launched its latest
addition to the collection — Fifty Fathoms BOC Il Limited Edition.
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MGC-ASIA AUTO FEST 2018

Hall of Fame, M Floor, Siam Paragon

Another major event of the year for automobile lovers,
MGC-ASIA AUTO FEST 2018 was hosted by Master Group
Corporation (Asia) together with Siam Paragon. This year’s
concept “The Master Class of Automotive and Style” saw
a gathering of the world’s high-end automobile brands. Starting
with the prestigious Rolls-Royce which highlighted its Dawn
model in silver color with midnight blue hood, inspired by
the fashion world. Next was Aston Martin displaying a complete
collection of its super cars with a surprise appearance from
Sririta Jensen searching for James Bond’s vehicle of choice.
As for Maserati, the Italian brand chose to feature its SUV -
Levante GranLusso accessorized with special DARK PACK kit.
BMW and Mini, on the other hand, presented its X-series of
plug-in hybrid cars while Summit Honda Automobile including
Nissan showed their latest innovations and popular models.
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ANOTHER STORY: GET NAUGHTY
The Helix Quartier, 4™ Floor, The EmQuartier

Another Story, a hip lifestyle concept store, invited all
fashionistas to their “Get Naughty” party. The attendees were
urged to self-express and dress freely in their own style under
the night’s theme. This fun gathering brought about design and
naughty pieces including exclusive items from around the world
for multi-level shopping experience.
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THE FIRST EVOLUTION OF
EXPERIENTIAL SHOPPING:
CALL IT EMPERIENCE

Siam Commercial Bank and The Mall Group have joined
forces in creating a new chapter and redefined the future of
Thai retail business. By linking offline and online worlds together,
digital generation enjoy easy seamless shopping experience.

The event gathered a host of celebrities, movie stars, and
familiar faces of Thailand’s shopping elites who showed their
skills in cardless transactions. Here, the crowds celebrated as
anew concept “Call it eMperience” under the SCB M campaign
was introduced to add more fun while shopping.
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SANSIRI

LOVE DOESN'T CARE WHETHER YOU CAN COOK,

BECAUSE LOVE IS LOVE.

TO WATCH BAAN SANSIRI FILM PLEASE VISIT
SANSIRI.COM/BAANSANSIRI
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SANSIRI

BAAN SANSIRI

FROM 65-240 MILLION BAHT*

FOR APPOINTMENT PLEASE CALL 1685

cal 1685 BAAN SANSIRI
sansiri.com PATTANAKARN Pattanakarn 30

Project Owner : Sansiri PLC. Company's registered no. 0107538000665. Head Office : 475 Sri Ayudthaya Road, Thanon Phayathai, Rajthewi, Bangkok, 10400. Registered capital (THB) : 19,251,140,783.06, Paid up capital (THB) : 15,285,486,358.90
(as of date 3 May 2017). The President : Mr. Srettha Thavisin. The Project : Baan Sansiri Pattanakarn, land title deed no. 1584-1585, 6972, 15788, 15792-15794, 16083-16087, 19359, 69409, approximately area 37 Rai, Located at Saun Laung Sub-district,
Saun Laung, Prawet District, Bangkok, the facility area will be 5% of saleable area. The land has been mortgaged with Siam Commercial Bank PLC., under filing of the land allocation permission license. The construction will be started in June 2016 and facility area
expected to be completed in May 2018. *Company’s conditions apply / Featured photography in the advertisement consists of photography with simulated atmosphere and simulated graphic. For any questions regarding the photography, please contact our customer
service staffs or visit our project site. Call 1685.
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THE COLORATURA

A sensory exploration of rich hues and styles, the new Coloratura High Jewelry collection
by Cartier is a celebration of vibrant colors and artistic cultures.
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It has been more than a century that Cartier has looked beyond _ aETAn U gaeAduillidn iy meumfﬂmquﬂu"l,m
the fleeting fashions of the day. Instead it has forged a style % é 5 ﬁ LW@Lmmﬁuﬂnm\mﬂmwmﬂu LazmITNNIaN
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masterpieces with exceptional personalities and
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In 2018 Cartier takes us all on a colorful @ ®. .- _ . dyndivand
journey as it unveils its latest high-jewelry QQ‘ >
collection — Coloratura. As the name
suggests, the 240 exquisite pieces
together compose a dynamic score, a
result of the intimate dialogue between
the precious stones, their colors, and @@ f'ﬂ.q‘
the four corners of the globe. o=
Colors combine and horizons gk 3¢
meet — from the vibrant colors of India, ]
the uncompromising contrasts of Asia
and the Orient, the subtle palettes of o
Japan, to the staccato shades of Africa
— these are all united by a shared vision of L@ﬁ@um;sﬁ'] 1@1IIAINNANY
style and a jubilant spirit, a celebration of true % v : ypalanlufiunganldmae i §
diversity of the world. (; ) EX 7 R ' naidenlddduanlaunuszina
Unique stones imbued with singular beauty, : : fuwde 1Hanuninilauanseanty
intersecting inspirations in a mastery ANNduLdsSUAARENIR9T1 R e
of color pairings and craftsmanship wazilszwalunnunziuean videdinasld
sustained by modernity, Coloratura AmufuunuauasBaaguenlzmadii
unleashes the infinite richness of Vanuatinaneduaaaianys iy
_ ""--tl\ its style in multiple manifestations, uazthuadlualunaessiden
g "\ blending past and present.
? Yet the core principles of Cartier remain —
a desire for excellence and for radiance.
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EXTRAVAGANCE

PASSION

FOR CLASSICS;.

If diamonds are a girl's best friend, then it
is not wrong to say that, for men in general,
great timepieces are their preferred choice of
companionship — long-lasting and loyal.
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HERMES

Dubbed one of most
handsome timepieces by
watch connoisseurs, Slim
d’'Hermes L'Heure Impatiente
features a unique complication. When
the moment arrives, a striking mechanism
rings out a note while the Tmm dial resonates
with the vibration of the striking mechanism -

a special type of alarm, or as Hermés prefers, a
reminder. . ‘
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VACHERON
CONSTANTIN

Another masterpiece by the
iconic Vacheron Constantin, this
new Overseas Ultra-Thin Perpetual
Calendar reveals its technical complexity
with a barely 4.05mm thick movement. It

features a slate gray dial displaying the time, day,
month,
and dark blue leather strap.

date, and moon phases, a pink-gold case,

A AdsedRmansuauue 263 T gnisuan

WIRANIAAIAANU Overseas Ultra-Thin Perpetual Calendar #ag!
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PATEK PHILIPPE

To celebrate the 50" anniversary
of the legendary Golden Ellipse, Patek
Philippe is presenting a new “grande-taille”

rose gold version with ebony black sunburst
dial. Limited to only 100 pieces, it features ultra-
thin caliber 240, allowing the watch itself to come in
with a total height of just under 6mm.

1RANRARIARAIAATYL Golden Ellipse ATLIAY 50 Tdae
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OMEGA

Released to commemorate the 70"
anniversary of the Seamaster, these 1948
Limited Editions pay tribute to OMEGA’'s
original post-war classics. While from the
outside they look very old-school, inside
are high-tech, thoroughly-modern OMEGA
movements that are automatic, METAS-
certified calibers. Each model is limited to
1,948 pieces.
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TIMELESS
MOMENT

An epitome of feminine grace, a right
choice of timepieces renders its wearers
a certain kind of beauty that transcend time
and trends.
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JAEGER-
LECOULTRE

Continuing the tradition
where watchmaking expertise
meets high jewelry perfection,
Joaillerie 101 Reine is the mastery
of absolute miniaturization boasting a
thickness of 5.47mm. Sensuous, exquisitely
feminine, and timeless, its pink gold case is

PATEK PHILIPPE

Patek Philippe has given a new look to its manually wound
chronograph for women by endowing it with a timeless, adorned with 110 pave diamonds (11 carats).
understated rose-gold case adorned with vintage details. musifamﬁmﬁﬂﬁ@mmwa mindaudas
Its bezel is set with 72 diamonds, while the brown alligator mnsui@ ﬂﬂuﬂWN@ﬁﬂuﬂ 1929 mmﬂu“
strap adds a touch of poise and elegance. Joaillerie 101 Reine ﬂumi‘ﬁuﬂtﬂummﬁﬂ’nm”
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ROLEX

Like all Rolex watches, the new-
generation Datejust 31 is the modern
archetype of a classic timepiece, thanks to
aesthetics and function that transcend time. H E’:
In 18ct white gold and with a mother-of-pearl
dial, the new version is equipped with caliber
® o036

thanendalznsdszaudyuiidwniun
gunin1dailegu Oyster Perpetual Datejust 31
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With the Da Vinci Automatic AT 2236 (A TnssR ARl
Moon Phase Edition “150 Years”,
IWC returns to its former tradition of
elaborately decorated jewelry watches.
This model comes in white or rose gold,

white diamonds amounting to 2.26 carats.
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CEST L'ELEGANCE

A piece of exquisite jewelry and a timepiece of excellence quality afford increased happiness to devotees of luxury and preciousness.
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1. Siam Tiara 2. S.T. Diamond 3.-4. Prima Gems 5. Blue River Diamond
6. Prima Gems 7. A. Lange & Sthne at Pendulum
8. Siam Tiara 9. Le Beau 10. S.T. Diamond
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1. Cartier 2. Premiera Exquisite Jewellery 3. Cartier 4. Premiera Exquisite Jewllery 5.-8. Rajdamri Gems
9. Premiera Exquisite Jewellery 10. MB&F at PMT The Hour Glass



EXTRAVAGANCE

1. Prima Gems 2. Blue River Diamond 3. Jaeger-LeCoultre
4. Tang’s by Chual ee 5. Premiera Exquisite Jewellery
6.-7. Tang’s by Chualee



1. S.T. Diamond 2. Der Mond 3. Sette 4. Premiera Exquisite Jewellery
5. MB&F at PMT The Hour Glass 6. Der Mond




EXTRAVAGANCE

1. Franck Muller 2.-4. S.T. Diamond 5. Blue River Diamond
6. S.T. Diamond 7. Sirinapa Diamond
8. Blue River Diamond 9. Premiera Exquisite Jewellery



1. Gems Pavilion 2. Piaget at S.T. Dimension Watch Boutique
3. Gems Pavilion 4. Premiera Exquisite Jewellery 5. Le Beau
6. Rajdamri Gems 7. Gems Pavilion 8. Premiera Exquisite Jewelle

9. Franck Muller 10. Premiera Exquisite Jewellery

Available at: Blue River Diamond, Cartier, Prima Gems MF The Emoporium, MF Siam Paragon Der Mond, Le Beau, Siam Tiara, Sirinapa Diamond,
Tang’s by ChuaLee 1F Siam Paragon Franck Muller, Jaeger-LeCoultre, Pendulum, Premiera Exquisite Jewellery, Sette, S.T. Diamond,
S.T. Dimension Watch Boutique MF Siam Paragon Gems Pavilion, Rajdamri Gems MF The Emporium, 1F Siam Paragon
PMT The Hour Glass GF The Helix Quartier, MF Siam Paragon



UNMATCHED
~ASU

“The gem of luxury world”, these iconic brands are considered by many to be the finest
in their respective fields and have acquired their unrivaled reputation due to
their extreme commitment and dedication to their craft.
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MAJESTIC RADIANCE

' has had ties to
royal families
and aristocracy
worldwide. It was
referred to as “the
. jeweler of kings and the
kingof]ewelets by King Edward VIl of
England, who ordered 27 tiaras and issued
a royal warrant to Cartier in 1904.

In 1936, King Edward VIl of England
proposed to the twice-divorced American
Wallis Simpson with a stunning 19.77
carat emerald ring also by Cartier. Most
recently, Meghan Markle, aka the Duchess
of Sussex and the second American
to be married to the British royal family,
sparkled on her wedding day with more
than $414,000 worth of jewelry. Apart
from the breathtaking Filigree tiara — her
“Something Borrow”, which once belonged
to Queen Mary, the “Galanterie de Cartier”
and “Reflection de Cartler”, made of
white gold and diamonds, her cholces for
“Something New”, adomed her ears and

wrist respectively.
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A guardian of artisan workshops,
Chanel has rescued eleven traditional
specialty handcraft ateliers on the verge
of extinction since the 1990s — no such
commercially-minded norms. The eleven
maisons include Lemarié, specializing in
feathers and flower making. It created
the 16-petal camellia, which is widely
recognized as the floral symbol of the
Chanel house. Massaro is credited
with creating the very first beige and
black cap toe Chanel shoes. Barrie is a
Scottish knitwear house known for its fine
cashmere sweaters. Lesage, the famed
embroidery house, has been creating
opulent embroidery requiring countless
hours of work and exceptional skills,
as well as the highest quality tweed in
the world. Every year, the houses together
with “Les Petites Mains” showcased the
beauty and rarity of their craftsmanship in
an Haute Couture collection. Fashion’s
highest form of creative expression
is known for featuring exclusive
designs, made almost entirely
by hand, and, of course, with
a price tag to match.
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RIDE OF
GRANDEUR

Even among top luxury cars, Rolls-Royce Phantom
holds its ground. This British ultra-exclusive rolling chassis
has served who's who across the globe —from royal families
to heads of state. Queen Elizabeth Il owns a few Phantoms
among her fleet, so did Fred Astaire and Marlene Dietrich.
True to the 60s spirit, the iconic John Lennon Phantom V
is panted in an eye-catching psychedelic pattern. From
the first Phantom released in 1925 to the latest model
“Phantom VIII” in 2018, the car has been developed to
become unrivalled in many aspects. The latest model is
the quietest Rolls-Royce ever created thanks to cutting-
edge technology. Other features include and aluminium
space frame chassis, a twin-turbocharged 6.75-litre V12
engine, ZF's 8HP 8-speed automatic transmission, laser
headlights with high-beam range of more than 600 meters,
and head-up display among many others. In Thailand, three
Rolls-Royce Phantom VIII are now available with the price
tag starting from 53,500,000 baht.
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At Franck Muller, the aim of creating
exclusive timepieces characterized by
complicated movements and original designs
has been reaffirmed once again with a
mesmerizing and memorable expression
of majestic exuberance — “Franck Muller
Double Mystery DM 42”. Praised as
“Master of Complications”, this spellbinding
timepiece boast not only a truly astounding
appearance, but also an intriguing technical
twist in the form of an offboeat manner of
indication. The Double Mystery hands-free
hours and minutes has a dial with two turning
disks with different looks, and, therefore,
manages to reveal extremely clean lines. The
splendidly round case is set with remarkable
252 diamonds. The watch is worn on a
stylish leather strap which is fastened with
a diamond-set buckle. The Franck Muller
Double Mystery DM 42 is complemented
by an automatic movement with 42 hours
of power reserve.
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While most of France, and rest
of the world, still ralied after the scars
of the Second World War, Christian

Dior singlehandedly created a
major shift in post-war fashion
in 1947, when he presented a
daring collection highlighting
full-skirts and waspy waists.
The new silhouette is known
as a “new look”. A decade
later it's Christian Dior’s right
man'’s turn to revolutionize the
shoe industry. More of an inventor
than a shoemaker, Roger Vivier was
hired by the house of Christian Dior
1o oversee the shoe division. In 1963,
he created the iconic Virgule heel, also
known as the comma heel. This atypical
shape that punctuates the silhouette
allowed him to obtain an artistic identity.
Dior Haute Couture Fall 2018 sees the
return of the Virgule, which is updated
with the use of perspex perfect for the
21% century ladies.
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Considered the most precious animal
hide, the Himalaya is crafted from Nilo
crocodile hide. Contrary to a common belief,
the designation Himalaya does not apply to
the origin of the bag, but rather to the delicate
gradation of the color. The smoky grey fades
into a pearly white, resembling the majestic,
snow-capped Himalayas. The process of
dyeing a Crocodile hide is time-consuming
and exponentially more difficult as the shades
lighten — to create the immaculate gradation
of snowy white to rocky grey requires great
skill and a fine eye of the Japanese “sensei”
and tannery, which are among the best in
the world. Due to such complex nature of
the process, it’s not surprising that the most
expensive handbag ever sold is made of
Himalaya. To serve those with immaculate
taste, S'uvimol, Thailand’s leading handbag
brand specializing in crocodile and exotic
skin, has created a bespoke evening
Himalayan clutch adorned with diamond
peacock-shaped lock. The price starts from
600,000 baht for such desirable item.




1}

‘RICH MIX °

P,

*
*

LR

'WINTER’S

_

..

-

> .J-! =
3}-:



e
4 "3 - T—
ot

D il this pa

/ Iﬂ\aje wears Blouse;Di

o ¥Y ‘Tights Char

ot 3 _ “Earrings +Necklace + Wal

. 'Van Cleef & Arpe

gy
.

.+ Shoes Jimmy C!ﬂ

5 - : o
2 -

-~ & “opposite pa

Rinf wears Dress + Sunglasse:

* * Gloves + Headpiece Set Guc

2 -‘; Necklac a
- -, .

K

oL
.




lis page:
laja wears Sweater + Skirt Fendi

/atch Audemars Piguet at PMT The Hour G
oots Hermés <

pposite page: -~
oat Hermes
unglasses Anna-Karin Karlsson by Empire Group -
oots Gucci -~ =~
. e
N -
-
WV
i ' A v
L
-
*
'
o 1 .|ziii!llmI.m“.llllullll\.h“
- @ LSRARRRARARARARARN I g
5
s,
i
T
‘ L
h .
/
e
%
[}
- -

. = - 3 . .'-.\‘ \__
= : P A e
= l“‘ - »
- < LM 5 ' :
= XS % 4 ;
>~ L 4 “ :
- / . - e of
: e . g ot -
i - - - - & 1 -4 * ‘}'
= s o



- f b L. i 4
‘Y .*‘_.. v h







y
! Wty @

this page: .
‘ja wears Dress + Jacket Prada P -"':l

"
opposite page:
Pim wears dacket + Trousers + Shoes Dior
; Watch Vacheron Constantin at Pendulum
§ »

»
£y 4
-
: N oS
= .




is page:
im wears Overall Chanel

pposite page:
laja wears Leather Dress Céline

ircle Watch Blancpain at Pendulum
quare Watch Franck Muller

= Ny -
=" & -
- -
- - .
A
. g~
- -

b










P

this pa
Maja wears Coat + Trousers Salvatore Ferragar
Bag Dior Watch + Earrings Cart

e opposite pa;

Pim wears Dress Salvatore Ferragar
Earrings + Necklace Cart

Shoes Chat

-



Stylist
Photographer
Models

Make Up

Hair

Assistant Stylist

Pannatorn Boonmabhitthisud

Lik Sriprasert

Pim at Kiss Models, Maja at WM Management
Surapol Limvanich

Banjaporn Kampab

Ekabutr Sriwongusomsin






CELINE’S LATEST STORE
AT SIAM PARAGON

Céline fans now has a perfect occasion to celebrate, as the French
fashion house has finally opened its latest store at Siam Paragon. The new
boutique offers a wide selection of the brand’s highly covetable items from
small leather goods and bags to accessories and sunglasses.

Reflecting the stealth luxe aesthetic of the brand, the new store is
minimal, but never boring. Its airy space, which is painted in cream and
organic earth tone color scheme and floored with grey terrazzo, is at once

cELINE . ge
pARIS "

elegant, cozy, and inviting. The products are neatly displayed on shelves
forged from Navona Travertine stone. Other elements including concrete,
woods, and ceramics are also meticulously sourced and incorporated.

Customers can browse around in this irresistible perfect space with
the help of a highly trained team, who, should you need, offer advice and
help you find just the right product that matches your style and taste.
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Céline MF Siam Paragon
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DISCOVER THE WORLD
OF LOEWE AT CASA LOEWE
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Loewe has unveiled Asia’s second Casa Loewe at Siam Paragon.
The boutique comes with an innovative concept envisioned by
Creative Director Jonathan Anderson, which since 2013 has taken the
helm of this iconic Spanish brand and has been credited for jolting Loewe
back to life.

In line with Casa Loewe elsewhere, the space explores the Spanish
roots of the House where fashion goes hand-in-hand with art with
specially-sourced materials including green Agate stones and Nero
Marquina marble extracted from Northern Spain. Similar to the first Loewe
boutique in Madrid built in 1959, Travertine flooring adds natural beauty
to the overall interior, while each piece of furniture is carefully selected to
reflect beautiful craftsmanship and artisanal skills such as William Morris’s
classic “Sussex” chairs.

Located in the heart of Bangkok, the new space showcases the entire
spectrum of the Loewe universe. The men’s and women’s ready-to-wear
collections are complemented by a wide selection of bags, small leather
goods, and accessories.
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EXPERIENCING
THE FUN AND EXCITING
“SURF LIFE” AT TOD’S

Reflecting the new aesthetic of its 2018 capsule collection,
Tod’s boutique has been revamped to embody the theme “Surf Life”,
where holiday is spent by the sea, frolicking, swimming, surfing,
and simply having fun — spontaneous, unplanned, and natural.
Color scheme are hues corroded by the sun mixed with bright
colors — old rose for the sun, blue for the sea and sky.

The same them applies to the artistic direction of the carefully-
designed window display with colorful surfooard as its backdrop.
Tod’s main products are harmoniously incorporated into the scene.
This “Surf Life” window display is only available in exclusive at Tod’s
newly-opened boutiques in Bangkok and Singapore.

Inside customers can enjoy the lively atmosphere, while
browsing a wide selection of men’s and women’s collection,
especially the classic Gommino, that has been updated to embody
a surf lifestyle.
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ENTERING
A STATELY ROME MANSION
AT FENDI’S BOUTIQUE

Staying true to its home city of Rome, Fendi at Siam Paragon
is inspired by the grand mansions lying on the streets of the Eternal
City. And with the legendary Karl Lagerfeld as Creative Director of
the brand, expect nothing less than grandeur.

The Fendi boutique is much more than the store, but the living
incarnation of the brand. The design aims to provide a space that
is at once sophisticated, elegant, and cozy. Cool tones are used
throughout from ceilings to flooring. Luxurious and exclusive, every
piece of furniture is imported directly from Italy including the Fendi
Casa sofa and a desk by Cristina Celestino.

Upon arrival, customers are greeted by Fendi iconic handbags
paired with vibrant accessories from its latest collections before
arriving at a zone dedicated for the ready-to-wear and shoe
collections. For men, a dedicated zone resembling an inviting yet
stately dressing room awaits.
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A JOURNEY
THROUGH

THE WORLD OF
MONTBLANC

There is nothing like the World of Montblanc. Its beautifully-crafted ;;{E‘,;j_l_u
highly-sophisticated products reflect the values that shape Montblanc as a
brand —tradition, storytelling, elegance, and preservation. From the creation
Meisterstiick fountain pen in 1924 until now, things stay the same, and so
does its store.

Apart from the elegant and sophisticated décor, the Montblanc store
at Siam Paragon is designed with an aim of providing a new shopping
experience for visitors, as they are encouraged to touch, try, and play
around with their desired products.

The store boasts dedicated areas including Manufacture Bar — for your
very own personalized writing instruments, Gallery Table — for Montblanc
watches featuring interactive touch screen retelling the Montblanc tale,
Leather Atelier Table — for the art of Montblanc leather goods, and Leather
Library —for learning about the different types of leather used in Montblanc
products.

The World of Montblanc does not only showcase the brand’s collection
of watches, pens, leather goods, and jewelry, but also the knowledge and
know-how of this iconic brand.
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ATTITUDE

T MUsST BE LOVE

The appeal of collecting lies within the search of the wanted items
and later being able to immerse in them — like these two celebrities and the story of their passions.
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N LOVE
VWITH OHROME HEARTS

qhnnum analng

A celebrity, both on and off screen, Papuen is a cute-looking socialite as
well as an up and coming actress. She is also an heiress to Wonijin Thailand,
a well-known beauty medical group in which she is responsible for the PR
side of the business. Papuen also owns a start-up shoe business called
Femmestudio, signifying her love of fashion.

Where her love of Chrome Hearts began: “I've always been very fond
of minimalist style and accessories. My brother introduced me to this brand
when in Hong Kong. | loved everything | saw in the store and felt as though
| was possessed. Most people don’t understand why | like it so much
and willing to pay so much because their products look like they are
made from metal but really, they are high-quality silver. Also, | consider
these items as crafts, plus the design is very distinctive.”

The must-haves: “Their rings, both their signature and hard-
to-find ones. Sometimes | see something that | like but they do
not necessarily have my size. Like the ring which is designed to
resemble a diamond ring — | first saw it on their official website
and had to have it. It took me a long time to track one down,
though it's one size bigger but still wearable (smile).”

Happiness from collecting: “l very much enjoy my time
inside any Chrome Hearts stores. I've been to the ones
in Japan, South Korea, Hong Kong, England, France, and
New York. But | must visit their headquarter in Miami. Apart
from their accessories like rings and earrings, | also buy their
leggings, biker-inspired bag charm (to put on a Birkin),
and their eyeglasses — | even refused to get a Lasik for
this. Lately, | have moved on to buying childrenswear for my
nieces & nephews so they can wear the same brand as me.” J
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WHEN HOROLOGES BECOME
COLLEGCTIBLES AND AR TWORKS

T NAIYSNEN

From an architect and a part-time lecturer at faculty of architecture at Chulalongkorn
University, Narich or Bon has moved on to become a property developer. He now holds
the CEQ position at Sakaya Development Limited that develops the luxury SAKAYA 146
EKAMAI. He is also a marketing executive at Siam Commercial Bank. Now is indeed a
challenging period of his life. He is also passionate about the art of horology.

“Truly, my watch collecting has never been about investment. | buy solely for the
design. With my background as an architect, | take notice in the lines, shapes, materials,
and colors that are simple. The first watch that ignited my interest was the timepiece
that my mother gave me on my birthday during my study abroad (he holds a Bachelors
degree from Cornell and a Masters degree from Harvard University). It was by Ventura,
V-Matic Globo Il Titanio Cronometro model, Dual Time with a round face. The bracelets
were made of titanium and bold in design. The designer was an architect called Hannes
Wettstein. However, Ventura is not collectors’ ideal brand.”

The favourites: “The watch that I've been obsessed with, seeing adults wearing them
since my childhood, is Tank Solo Pink Gold by Cartier. | love the rectangular face and the
classic brown leather straps. My friend who was with me when | made the purchase was
baffled as the design was suitable for older people, but | appreciate its timelessness — |
will wear this one more and more as | get older. Next is Franck Muller’s Platinum Rotor
with its white dial, blue-steel hands that | wear very often. It goes with any look. Another
interesting one is Cape Cod by Hermes with 36.5mm dial and navy-blue straps. The
numeric designs remind me of Art Deco period — | love the arts and vintage composition
from that era. While this Type XX 3800ST Automatic Chronograph by Breguet is the first
chronograph that | own.

“This Golden Square by Roger Dubuis is extremely special as there are only 28 of its
kind in the world. | bought this no. 06 on my trip to Japan — its square design with pink
gold dial on the inside while outside is made from white gold, with crocodile straps.

Happiness from collecting: “Each timepiece has its own story, like a photo album.
| don't think | will sell any as they have sentimental value. As time passes, | find that my
taste in watch-collecting change, as | become older, | like more complex timepieces. |
even embrace the scratches on the bracelets that are shunned by others. They simply tell
each moment of my life.”
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INSPIRATION

THE WAY FORWARD

Raise your style game with the help of our expertly curated selection of Fall/Winter 2018 trends, straight from the runway.
Let’s find out what's new and what's in this season!,
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FUTURE PERFECT
Journey to the other realm where
the designers’ imagination reign
supreme. Prada gives us a
glimpse into the dystopian sci-fi
experiences with unexpected
man-made materials and unusual
silhouettes, while Sportmax’s
futuristic/sporty vibe took direct
inspiration from winter sports.
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SAVILE ROW
The art of Savile Row'’s tailoring
makes its appearance on
fashion week this season.
Dior sends a ton of unisex
items down the runway
including matching blazers
and trousers. Fendi, on the
other hand, celebrates the
feminine spirit with power-
dressing of suits and sharp
pencil skirts. 5
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Giambattista Valli
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THE LEATHER
Leather is back once again this
season with leading fashion
houses showcasing their
creative reinterpretations of the
classics with unexpected color
combinations, forms, and textures.
Highlight includes the scene-
stealing oversized patent overcoat
in red by Miu Miu.
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with the spirit of spring. Flowers
blossom and bloom at Gucci
and Balenciaga through their
whimsical floral prints. At Dior, a
semi-sheer mesh dress featuring
enchanting floral embroidery
exudes youth and innocence.
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ANIMAL INSTINCT
The recent A/W 2018 collections
are packed with animal prints —
from tigers to zebra to even
snakes! Let your animal instinct
take hold and make a statement
this season by simply choosing

* aleopard print faux fur coat.
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TURN ON TWEED
J] Tweed and Winter seem to be a
match made in heaven. Timeless,
feminine, and beautiful, tweed
is forever associated with the
— house of Chanel, but this season
\ij Calvin Klein also presents an eye-
catching tweed maxi dress to be
worn with a matching overcoat.
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Miu Miu

LUXURY FRINGING

It seems like fringing won’t go
away easily. This charming
detailing is still everywhere this
season, created from a range of
materials from shiny metallic to
crystal begds as seen at Gucci.
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Calvin Klein

LONG AND LEAN
Long clean line - the silhouette of the
season is beautiful in its simplicity.
Discover the minimal aesthetic at
Salvatore Ferragamo, which adds
sass to its clean and modern look
with stunning boots in the most
insane colors.
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Salvatore Ferragamo

BEST OF THE WEST
Another recurring theme in
fashion, the American Wild West
is back yet again. Cowboy shirts
and prairie dresses are updated
and reinterpreted by leading
fashion houses. At Coach, an
embroidered denim jacket is
layered over beautiful maxi
dress, whereas Calvin Klein
introduces a series of
Western-style shirts.
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'80S REVIVAL -

'80s fashion trends have been
revived in A/W 2018 with
oversized shoulder pads and disco-
inspired metallics. Embracing this
bold style, colors, and silhouettes
is Saint Laurent with its dramatic
_ dresses with big broad shoulders
and “must-have” jackets.
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DESIRE

LEATHERFACE

Clothing and goods made from leather never go out of style. Own one to always stay in trend.
dad 1eldrine fiananmislddngafdsrsanariuats
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BALENCIAGA

1. Saint Laurent* 2. Miu Miu* 3. Valentino* 4. Fendi* 5. Saint Laurent* 6. Gucci* 7. Audacious Lipstick Nars @Beauty Hall & Nars* 8. Joseph* 9. Dior Prestige

Le Nectar de Nuit Dior @Beauty Hall* 10. Alexander Wang* 11. Balenciaga* 12. Balenciaga* 13. Petal 55 Foundation Brush Shu Uemura @Beauty Hall 2,300.-

14. Gucci* 15. Miu Miu* 16. Swarovski* 17. Paradisa Top COS* 18. Gucci* 19. Poem* 20. Diorskin Forever Perfect Cushion Couture Limited Edition

Dior @Beauty Hall* 21. Givenchy* 22. Burberry* 23. Swarovski* 24. Calligraphie de Chanel Longwear Intense Cream Eyeliner Chanel @Beauty Hall*
25. Opli chaine 24 bag in Novillo bullcalf Hermés* 26. Vatanika* 27. Alexander Wang* 28. Givenchy* 29. Vickteerut*
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*For more information contact shop
Available at: Alexander Wang MF The Glass Quartier Balenciaga MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium,MF Paragon
Department Store Burberry GF The Emporium, MF Siam Paragon COS MF The Waterfall Quartier, 1F Paragon Department Store Fendi GF
The Emporium, MF Siam Paragon Givenchy, Hermés MF Siam Paragon Gucci MF The Emporium, MF Siam Paragon Joseph GF The Emporium,
MF Paragon Department Store Miu Miu, Saint Laurent, Valentino MF The Helix Quartier, MF Siam Paragon Nars GF The Glass Quartier Poem, Vatanika, Vickteerut
2F The Waterfall Quartier, 1F Siam Paragon Swarovski 1F The Emporium, 1F Siam Paragon, MF Paragon Department Store
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DESIRE

INTO THE WILD

Nowadays, there is little need to enter the wilderness to watch the animals in their natural
habitat as we witness the gracefulness of tigers and lions on the runway.
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1. Kate Spade* 2. Bvlgari* 3. Balenciaga® 4. Gucci* 5. Chloé* 6. Bottega Veneta* 7. Valentino* 8. Chloé* 9. Loewe* 10. Dior* 11. Feline Instinct Gold Edition
Sephora* 12. Gucci* 13. Bottega Veneta* 14. Miu Miu* 15. Chloé* 16. Gucci* 17. Stella McCartney @Club 21* 18. Alexander Wang* 19. Fendi* 20. Girl of
Now Shine Elie Saab @Beauty Hall 90 ml. 4,700.- 21. Extra-Firming Nuit Clarins @Beauty Hall 4,000.- 22. Cartier* 23. Advanced Night Repair Eye Concentrate
Matrix Estée Lauder @Beauty Hall* 24. Alexander Wang* 25. Scattered Light Glitter Eyeshadow Hourglass @Beauty Hall & Sephora* 26. Proenza Schouler

@Club 21* 27. Saint Laurent*
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*For more information contact shop

Available at: Alexander Wang MF The Glass Quartier Balenciaga, Bvlgari, Cartier MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium,

MF Paragon Department Store Bottega Veneta, Dior, Fendi GF The Emporium, MF Siam Paragon Chloé MF The Emporium Club 21 MF The Glass Quartier

Gucci, Loewe MF The Emporium, MF Siam Paragon Kate Spade GF The Glass Quartier, MF Paragon Department Store Miu Miu, Saint Laurent, Valentino
MF The Helix Quartier, MF Siam Paragon Sephora GF The Glass Quartier
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5 PINK
PANTHER

Pink is the colour of love — sensual, sweet,
classic and forever touching.
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1. Famosa Andina @Another Story* 2. Burberry* 3. Gucci* 4. Dolce & Gabbana* 5. Love Trust & Fairy dust Eye Pallette Sephora* 6. Céline* 7. Gucci*

8. Vitamin E Gel Moisture Cream The Body Shop @Beauty Hall* 9. MiuMiu* 10. Paul Smith* 11. lluminating Loose Powder Paul &Joe @Beauty Hall* 12. Dazzling Matte Nails

Jill Stuart @Beauty Hall* 13. Armani Privé Rose d’Artiste Giorgio Armani @Beauty Hall* 14. Emilio Pucci* 15. Dolce & Gabbana* 16. Chloé* 17. Perfumista Avenue

Solo Bejeweled Bond No.9 New York @Beauty Hall* 18. Proenza Schouler for Lancome Lip Kajal Lancéme @Beauty Hall* 19. Marni @Club 21* 20. Lights, Camera,

Lashes 4-in-1 Mascara Limited Edition Tarte @Sephora* 21. Paul Smith* 22. Valentino* 23. Solace London* 24. Dolce & Gabbana* 25. Balenciaga*
26. Rouge Voluptée Shine Oil-In-Stick Yves Saint ngrent Cosmetics @Beauty Hall & YSL Beauty*



*For more information contact shop
Available at: Another Story 4F The Helix Quartier Balenciaga, Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium, MF Paragon
Department Store Burberry, Céline GF The Emporium, MF Siam Paragon Chloé MF The Emporium Club 21 MF The Glass Quartier Emilio Pucci GF The Emporium
Gucci MF The Emporium, MF Siam Paragon Miu Miu, Valentino MF The Helix Quartier, MF Siam Paragon Paul Smith 1F Siam Paragon Sephora
GF The Glass Quartier Solace London GF The Emporium YSL Beauty GF The Glass Quartier
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STUDIO FIX
24-HOUR
ONCEALER

IC10/NC15/NC20/NC25/
IC30/NC35/NC42/NC45/
C50 / NW15 / NW20 / NW25 / NW30
NW35 / NW40 /

45 | NW50

a1 900 1

STUDIO FIX
SCULPT &
SHAPE
ONTOUR
PALETTE

IGHT / MEDI

MPHASIZE SHAPING POWDER
REAM SHAPING POWDER
CCENTUATE SHAPING POWDER
AUPE SHAPING POWDER

CULPT SCULPTING POWDER
ONE BEIGE SCULPTING POWDER

EDIUM DARK / DARK
OFT FOCUS SHAPING POWDER
IGHTSWEEP SHAPING POWDER
ARM LIGHT SHAPING POWDER
HADESTER SCULPTING POWDER
HADOWY SCULPTING POWDER
EFINITIVE SCULPTING POWDER

a1 2,500 un

STUDIO FIX
FLUID SPF 15

C3.5/C4/C4.5/C5/C8/N4/N4.5/

44 | NC44.5 NC45 /
NC45.5/NC46 / NC47 I NC50 / NC55
NC58 /NC60/ N! 0/NW13/NW15/
NW18 / NW20 / NW22 / NW25 / NW30 /
NW33 / NW35 / NW40 / NW43 / NW44 /

NW45 / NW46 / NW47 / NW48 / NW50 /
NW53 / NW55 / NW57 / NW58 / NW60

5701 1,600 um

STUDIO FIX
POWDER
PLUS
FOUNDATION

C2/C3/C3.5/C30/C35/C4/
C4.5/C40/C5/C5.5/C6/C7/
C8/N3/N4/N5/N9/NC10/
NC15/NC20/NC25/NC30/
NC35/NC40/NC41/NC42/
NC43/NC43.5/NC44.5/ NC45/
NC46 / NC47 / NC50/ NC55 /
NW10/NW13/NW15/NW18 /
NW20/NW22 / NW25 / NW30 /
NW33 / NW35 /NW40 / NW43 /
NW44 / NW45 / NW46 / NW48 /
NWS50 / NW55 / NW58

51a1 1,600 v

STUDIO FIX
CONCEAL

& CORRECT
PALETTE

LIGHT / MEDIUM / MEDIUM DEEP /
DARK / DEEP

$1A1 1,690 LM

STUDIO FIX FLUID

SPF 15
FOND DE TEINT SPF 1§
I/ 10USFLOZ €




GLAMOR

ALL ABOU T
THAT BASE

It is simple. Great makeup begins with great makeup base. Take time in prepping your
skin with these products to ensure a flawless complexion that keeps makeup look gorgeous

all day long.
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LIGHT IT UP
Lightbulb Cushion Foundation
from Shu Uemura (2,100.-)
Shu Uemura launches a new
compact cushion foundation that
results in crystal luminosity and
a natural, sheer complexion with
12-hourwlong hydration.
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SHINE ON YOU

Creative Oil (Sheer Gold)

from Ipsa (890.-)

Creative Oil delivers an instant-
dewy glow thanks to its Oil-Skin
Technology. Simply mix with your
choice of foundation for a smooth
blendable application.
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INTO THE GLOSS

Brush Color Viel

from lllamasqua (1,350.-)

Add a pop of color to your
complexion with lllamasqua Color
Vell, an innovative, hybrid blusher
that combines the long-wearing,
intense pigment of a powder, to
ensure a fresh, airbrushed-effect
finish. '
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
Ipsa 2F The Glass Quartier

TAKE IT EASY

Teint Idole Ultra Wear

Foundation Stick

from Lancéme (1,600.-)

This foundation’s innovative extreme
long-wearing formula gives all skin
tones a flawless, complexion-perfecting
coverage all day long. The ultra-
lightweight, powder-cream texture
glides and blends on smoothly and
ﬂawlessly for a second-skin resullt.
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SIGNATURE TOUCH

Pretty in the U.S.A.

Hoola Matte Bronzer

from Benefit (1,000.-)

This limited-edition “Bronzer, Brows,
Blush & Highlighter Set” is complete
with iconic Hoola Matte Bronzer,
Dandelion Twinkle Nude-Pink
Highlighter, Rockateur Rose-Gold Blush
and Bestselling Goof Proof Brow Pencil.
waFuanuanlaliiflasifiuiy
“IgAERRATIAl Hoola LseITRF

\iaums Dandelion Twinkle wilelalas
Rockateur UdTaau@TNyvaLlszemas
LL@:ﬁm@lﬁﬂuﬁq Goof Proof au1aWnm"
WieniailfiR@ssFantanlszne
laslaalifialfetnademne

FALL FOR YOU

Stylo Ombre ET Contour

from Chanel (Please request the price)
With its versatile medium-thick tip, this
3-in-1 pen can be used as a kohl, liner
or eyeshadow. Its creamy, silky texture
glides along the skin and eye contour
for easy, intuitive application.
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L UXURIO
oHADE

Embrace the transition into new season with the rich and captivating shades
and textures of Autumn and Winter 2018.
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EYES TO KILL

Couture Palette Collector
(Limited Edition) from YSL Beauty
(Please request the price)

This limited edition Couture Palette features
intense colors, high concentration formula.
All the eye-catching shades contrast, clash

or complement according to how they’re
played out.
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TOUCH LIKE A FEATHER
Rouge Dior Ultra Rouge

from Dior (Please request the price)
Now Rouge Dior has been reinvented

as the first liquid lipstick formula with
surprising color impact. It saturates lips
with comfort and coverage, delivering
12-hour qug wear.
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COLOR OF CELEBRATION
Essentials Eye & Cheek Palette
Limited Collection:

Nordstrom Anniversary 2018

from Laura Mercier (2,450.-)

This exclusive anniversary eye and cheek
palette features some of the best-selling
products from Laura Mercier including
eight eye colors, two cheek colors, and a
bronzer presented in a metallic rose gold
compact.
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LIGHT DIFFUSION

Single Eyeshadow

from Nars (850.-)

With more than 60 colors on offer,
these mesmerizing eyeshadow from
Nars features a luxuriously smooth
transformative texture and can be
transformed from sheer and soft

to high-intensity color thanks to

the Pigment Powder Suspension
Technology.
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MATTE MANIA

Luxe Lip Matte Lipstick

from Bobbi Brown (1,450.-)

This bold formula dramatically delivers
a total matte effect on your lips. High
color impact is guaranteed for 12-hour
long. Now available in 18 shades.
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EXTRAORDINARY
COMFORT

Lip Blossom Velvet

from Jill Stuart (880.-)

The gel formula imparts a lasting velvet
effect that imbues lips with brilliant
color as if they’ve been kissed by flower
petals. Its smooth and light texture
makes lips look sophisticated and
hydrategIJ.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
Stuart MF Paragon Department Store Nars, YSL Beauty GF The Glass Quartier
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GLAMOR

DO MORE
WITH =SS

Extensive research and innovative technology renders your skincare routine more effective,

less messy and time-consuming. Beautiful flawless skin is now within everyone’s reach.
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MENTALLY BEAUTIFUL BLOOMING BLOSSOM
Aiming Cream from Three (5,200.-) Concentrated Ginseng Renewing Serum
The rich cream absorbs into the skin quickly from Sulwhasoo (Please request the price)
and comfortably while giving off a sensual A concentrated ginseng anti-aging cream
fragrance. It helps bring about the elastic and T HREE featuring Ginsenisphere™ technology helps

resilient skin with fine texture by moisturizing
deeply and abundantly, leaving skin smooth,
tender, and supple.
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WELL-ROUNDED

Treatment Softener

from Shiseido (2,000.-)

A deep-infusion formula with mineral water
from Kirishima, Japan, gently removes
excess surface cells, deeply moisturizes, and
instantly helps retexturize and brighten skin
for a softer, smoother feel.
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REFRESH,

RELAX, AND RESTORE
Advanced Night Repair Eye
Supercharged Complex

from Estée Lauder (2,700.-)

This supercharged eye treatment—now with
10X Concentrated Repair Technology —helps
repair the look of every key sign of eye aging,
including puffiness, lines and dryness, UV,
pollution, even blue light. It's proven to reveal
a bright, hydrated, visibly revived look.
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DOUBLE &

SERLIA
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reduce comprehensive signs of skin aging,
revealing revitalized look with younger, softer,
and firmer complexion.
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DOUBLE DUTY

Abeille Royale Double R Serum

from Guerlain (50 ml. 9,030.-)

The unique texture of this new serum with
exclusive Royal Jelly delivers a repairing
concentrate that acts continuously on every
key level of the skin for complete firmness.
From the tissue through to the surface,

skin becomes plumper, its texture smoother
and more refined.
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ON THE GLOW

Treatment Lotion Hydrating Mask

from La Mer (6 pieces 5,100.-)

From the much loved Treatment Lotion
featuring Miracle Broth™ comes The

NEW Treatment Lotion Hydrating Mask.
With millions of micro-fibers that deliver

a concentrated surge of healing hydration,
this mask visibly plumps and energizes

for a healthy-looking glow.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
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OF LOVE

There’s something very mysterious about perfume. Unlike anything else, it’s the only thing we wear
that is invisible, but at the same time can evoke conjure countless memories.
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SCENT OF JOURNEY

Paris - Venise Eau De Toilette Spray
from Chanel (5,400.-)

A fresh oriental trail inspired by the exotic
and enchanting city of Venice, one

of Gabrielle Chanel’s favorite places,
essence of Neroli iluminates the warm
tones of an Oriental accord with an
ambery touch of Vanilla and Tonka Bean.
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SEASIDE HOLIDAY

Beach Hut Woman

from Amouage @Atelier de Prestige
(100 ml. 10,600.-)

An Olfactive exploration of Bergamot,
Lislyang, and Patchouli, this luxurious
perfume exudes solitary moments
capturing the serenity of a deserted
beach in the winter.
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THE SMELL OF LOVE
Honeysuckle & Davana Cologne
from Jo Malone London

(Please request the price)

With the intoxicating nectarous
Honeysuckle and fruity accord of
Davana, a few spritz of this new creation
from Jo Malone will take you away to
a garden full of sweet blossoms,
perfect for the summer.
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PARIS - VENISE

CHANEL |

PARIS

Maison
Francis Kurkdjian
Paris

%ﬂhf
Rouge 540

Extrait de parfum

Lowoown

Jo MaLonNE |

Howevsuckie
& Davana

CoLoGNE

CRYSTAL CLEAR

Baccarat Rouge 540 Extrait de Parfum
from Maison Francis Kurkdjian @Atelier
de Prestige (70 ml. 13,599.-)

The Baccarat Rouge 540 Extrait de Parfum
augments the strength and radiance of

the fragrance’s amber woodly floral aura.

In this exalted version of a signature scent,
jasmine blossoms and woody musk engage
in an alchemy of the senses with a strong
elegant bottle to match.
mqwmmwuﬁu,ﬁlmmlﬁﬂwmmnzdpummu
PRIRARULNTUAN AR FUNUTNNFEINAL
mmmmmmummmﬂ@uﬂum waziladinasae
ﬂﬂumwumrmml,mmn mm”l,mmmmq
Baccarat LLmumﬂmmmﬂmma‘?ma‘ﬂqm@ﬂ
tadu pdnsluazhlmRaunaznam
sagwuiiniiungn

PERFECTLY ELEGANT
Fougére Platine from Tom Ford (8,800.-)
Opulent doses of refreshing woods  with
additional notes of clary sage, bergamot,
and lavender magnetize you like the shining
gleam of platinum. The scent is both
impulsive and truly extravagant.
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STRONG IS THE NEW SEXY
Dylan Blue Pour Femme

from Versace (Please request the price)
A tribute to femininity, this fragrance is a
refreshing blackcurrant sorbet with Granny
Smith apple and a contemporary floral
bouquet. Woody base notes playfully mix
together to create a unique, captivating,
sensuous, and vibrant feel.
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Available at: Atelier de Prestige GF The Glass Quartier Beauty Hall MF The Emporium, MF Paragon Department Store
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ATING FOR YOUR G

For some time now, scientists have been studying the relationships between genes, food, and lifestyle of individuals.
It is believed that these three factors can affect the person’s health and cause illnesses. In the UK and US, genetic tests relating to food can be
conducted to suggest specific diets that are appropriate for one’s DNA. P
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Nutrigenetics studies how genetic variation
of a person response to different types of food.
[t also shows how the nutrients are used by
the body to remain healthy or cause unwanted
diseases. In short, the findings can help to prevent
sickness through recommending individualized
nutrition which is most suitable for one’s genetic
composition. Thereby, considerable benefits are
gained namely effective weight control, assessing
the optimum amount of nutrients, finding the right
vitamin supplements as well as devising a specific
diet plan to revive the body. Moreover, it promotes
the working of various body systems such as
heavy-metal excretion, anti-oxidant activity,
metabolism, cardiovascular, blood, brain, bone
systems as well as vision. In addition, it provides
a list of food to eat including those to avoid in
accordance with one’s genes.

Dr. Phaisit Trakulkongsmut
m MSc. Clinical Nutrition,
Division of Medicine, UCL, UK
B Clinical Attachment in Nutrition at Royal Free

Hospital & University College Hospital, UK
m MSc. & Board Certified in Anti-Aging and
Regenerative Medicine
m Lecturer of Anti-Aging Medicine,
Mae Fah Luang Univerisity
m Samitivej Sukhumvit Hospital (BDMS),
Mae Fah Luang Hospital, iDLife Clinic

Nutrigenomics examines the effects of food
in controlling genetics expression. Though it is
impossible to alter genes, influencing them to
perform better is achievable through the choice
of our food intake. Nutrients in food impact
bodily functions is now understood. This includes
diseases that can be caused by our choice of diet
which are cancer, hyperglycemia, atherosclerosis,
and obesity.

Nonetheless, tailoring a suitable diet for each
person need to consider the patient’s preference,
existing ilness, optimum energy intake level, and
daily nutritional guidelines in order to create a true
individualized prescribed diet.
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Available in all major Supermarket / Hypermarket
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INSPIRATION

<EEFING T FRESH FOR
ALL/WINTER

The key men’s trend we have seen all over the Fall/Winter runways this season is still about celebrating your true individual style.
Feel the freedom and embrace your own sense of style and never stop having fun with fashion, whether you're the suited guy,
‘ the American preppy guy, the sporty guy, or the guy who mixes it all up! Enjoy!
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ALL ABOUT
STATEMENT COATS
Listen up guys, it’s vital you all
own a statement coat this season
because wear it with any look and
you'll definitely elevate your style
and gain many sartorial points.
The choices you have are endless
whether it's a vibrant colored
one from Paul Smith, one with a
whimsical motif patterns of flowers
or animals from Dolce & Gabbana,
or you can have one that plays on
graphic and sporty codes from
Fendi that always vvgrksl. 3
gmeynawilanngill Fuiynau
pailiudngadalénsnnn
wszynefuuadidiuga
Aruiazensziudlnasiaes
memm;rﬁ’hjmmﬁﬂuug
InefidenTfaLAnuLAdu
AA471UA84 Paul Smith
uuLRnananenlvisedng
790 Dolce & Gabbana %38
wuugladmuaniuane
NITANYE9 Fendi

Paul Smith |

Paul Smith

CHECKERED SUITS,
CHECKED.

By now in every guy’s wardrobe
you probably have the basic
black and navy suit, so play it
up this season and go for the
checkered that is fun, dynamic,
but still has a sense of heritage
to keep you looking super classy
and wholesome wherever you
wear them.
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COLORBLOCKING
VIBES
No longer do we live in an
age where Fall/Winter clothing
needs to be all mundane and
M monochromatic with black, white,
| and grey pieces because the sun
is still out and guys should try
the Colorblocking dressing that
always brighten up the room
wherever you go. It shows
. PEOPE that you take your
- fashion seriously, but in the
most positive way.
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Bottega Veneta
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Balenciaga

Valentino
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Calvin Klein




Givenchy
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Calvin Klein
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ESSENTIALS:
KNITTED SWEATERS
Knitted sweaters are always the
go-to piece for the colder months
of the year because they keep
you warm and oh-so-stylish at
the same time. Every brand offers
their own version whether it's

the basic colored one, stripes,

or ones featuring a striking motif
that people will be giving you a
lot of attention like the one from
Salvatore Ferragamo.
mfmmmnnmmmuﬂnuuﬂﬂ N
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Salvatore Ferragamo
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BLACK PALETTE
Thank god to Miuccia Prada,
Alexander Wang, Clare Waight
Keller at Givenchy, and Kris
Van Assche at Dior Homme
(his last collection before
he moves to Berluti) who
manages to make clothes in
black that still looks dynamic,
special, elevated, and fresh.
These looks truly don’t make
men look sad and boring.
F9428LAN Miuccia Prada,
Alexander Wang, Clare Waight
Keller a7n Givenchy Wag Kris
Van Assche 41N Dior Homme
(raaATUgATINETR
wnraudiely Berlut)
PEEINNTOUNTZAL
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liifenineinagg
whnazduie
ansialyl

Alexander Wang

Dior Homme
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Ermenegildo Zegna
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WINTER SPORTS
Anyone planning to put their skiing
expertise 10 good use this winter,
we suggest you also have the
fashion to match while up on the
slopes with swanky puffer jackets,
cashmere scarves, sturdy boots,
and all the accessories to top £
your look off. Louis Vuitton
and Ermenegildo Zegna
will definitely get you
. sorted.
lasniunauldlefaianisauan
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Ermenegildo Zegna

| ==
BRAND LOYALTY
Logo mania is definitely not going
anywhere soon because it's
pieces that you can show your
brand loyalty, status, and your
total love for fashion. Whether it’s
Fendi, Louis Vuitton, Dior Homme,
or Burberry, they get you all
covered and ready for you to win
the style games the next time you
walk out of the door.
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Paul Smith

Dior Homme

Saint Laurent

DYNAMIC PRINTS
Fashion is the best form of
expression and what better than to
do it via the most expressive prints
of the season? Keep it daring,
youthful, flamboyant, and creative
with these choices that people will
notice you from miles away and
upload your pics on Instagram or
Facebook and your “likes” will for
sure be tripled. Our favorite, the
flaming banana print from Pradal
widuiuniletnanasiieudonu
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Ermenegildo Zegna

SUNGLASSES SPIRIT
In the Asian region it still gets pretty
damn hot before winter comes
around, so make sure you have
new sunglasses ready to shield
yourselves from the ray of lights.
Plus, they help add that extra

10% factor to finish off your outfit
S0 it's perfect and can be kept

to be worn even in 10 years.
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INSPIRATION

Balenciaga

Louis Vuitton
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BAGS TO OWN
Who doesn’t love a good, sleek,
and functional new bag? It’s
certainly the essential piece of
the season you can use everyday
and never get bored off. We
suggest you stick to the classic
permanent collection pieces that
never gets out of style and can
be used for many seasons to
come like the Birkin from
Hermes designed for guys.
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YOUNG AND FRESH
In this disruptive, Instagram-
inspired age, youth culture still
helps move culture and fashion,
especially with the streetwear
vibes. Leave it to Demna Gvasalia
at Balenciaga, Raf Simons

at Calvin Klein 205W39NYC,
Alessandro Michele at Gucci,

and Kim Jones last collection at
Louis Vuitton to help get this look .
down right perfect.

lugjm Disruptive 2asianeaula
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Wiua lmiuasesing Demna \
Gvasalia @10 Balenciaga,

Raf Simons 210 Calvin Klein
205W39NYC, Alessandro 411
Gucci kae Kim Jones 1N Louis
Vuitton Aupeaiapdigavine
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Old Spice
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SMELL LIKE A MAN, MAN
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Smell like a man
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DESIRE

DOLCE . GABBANA

MILANO

BLACK TIE
LIMOUSINE

An elegant limousine that makes any man to willingly pick up his suit and tie to attend

a romantic red-carpet event.
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1. Boss Hugo Boss* 2. Lanvin @Club 21* 3. Saint Laurent” 4. Dolce & Gabbana* 5. Bottega Veneta* 6. Speedmaster Limited Edition Omega* 7. Dolce & Gabbana*
8. Saint Laurent* 9. Paul Smith* 10. Hermés* 11. L'Homme Ideal Deodorant Guerlain @Beauty Hall* 12. Balenciaga* 13. Burberry* 14. Boss Hugo Boss*
15. Prada* 16. Violet Leaf Hair Balm Aésop @Beauty Hall* 17. Saint Laurent” 18. French Lover Pierre Bourdon @Beauty Hall 100 ml. 9,799.- 19. Boss Hugo Boss*
20. Givenchy* 21. Prada* 22. Diptyque @Beauty Hall* 23. Gucci* 24. Midnight Heure d’ici & Heure d’ Ailleurs Van Cleef & Arpels* 25. Valentino* 26. Lanvin @Club21*

27.COS* 28. Prada* 29. Dolce & Gabbana*
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*For more information contact shop
Available at: Balenciaga, Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium, MF Paragon Department Store
Burberry, Bottega Veneta GF The Emporium, MF Siam Paragon Boss Hugo Boss 1M Siam Paragon Club 21 MF The Glass Quartier COS
MF The Waterfall Quartier, 1F Paragon Department Store Givenchy, Hermés MF Siam Paragon Gucci MF The Emporium, MF Siam Paragon Omega
GF The Emporium, MF Siam Paragon Paul Smith MF The Glass Quartier, 1F Siam Paragon Prada, Saint Laurent, Valentino MF The Helix Quartier,
MF Siam Paragon Van Cleef & Arpels GF The Emporium
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DESIRE
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GIVENCHY

GIVENCHY

THE 90s @&
MUSIC COOL

The popularity of 90s music make everyone wanting to flaunt their colourful wear. L : R loel s
dasgp 1990 higpilatlanfludenasdngauils Teinlimnaundnazuansenn 4
sraanidduaznam

MIDO

MULTIFORT

GMT

1. Givenchy” 2. Boss Hugo Boss* 3. Valentino* 4. Dolce & Gabbana* 5. Givenchy* 6. Fendi* 7. Bathing Ape* 8. CK Calvin Klein* 9. Cross-Terrain 24-Hour Strong

Dry Stick Kiehl’s @Beauty Hall* 10. Gucci* 11. Burberry* 12. Montblanc* 13. Multtifort GMT Mido @Watch Galleria* 14. Valentino* 15. Prada* 16. Gucci* 17. Costa Azzurra

EDP Tom Ford @Beauty Hall* 18. Burberry* 19. Burberry* 20. Balenciaga* 21. T-Pur Refining Micro-Peel Serum Biotherm @Beauty Hall* 22. Balenciaga*

23. Gucci* 24. Nike @Sports Mall* 25. Sérum Harmonie Divine L’Occitane @Beauty Hall* 26. Montblanc* 27. Aquatic Mint Toothpaste Marvis @Beauty Hall 385.-
28. CK Calvin Klein* 29. Midnight Planetarium Watch Van Cleef & Arpels*
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*For more information contact shop

Available at: Balenciaga, Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Bathing Ape MF The Waterfall Quartier Beauty Hall, Watch Galleria

MF The Emporium, MF Paragon Department Store Boss Hugo Boss1F Siam Paragon Burberry, Fendi, Montblanc GF The Emporium, MF Siam Paragon CK Calvin Klein

MF The Glass Quartier, 1F Paragon Department Store Givenchy MF Siam Paragon Gueci MF The Emporium, MF Siam Paragon Prada, Valentino MF The Helix Quartier,
MF Siam Paragon Sports Mall 2F The Emporium, 2F Paragon Department Store Van Cleef & Arpels GF The Emporium
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GLAMOR

THE ADVENTUROUS

MIND

This assortment of products are designed with men in mind, providing
an easy, fuss-free skincare routine for the new season. Because

skincare matters...

even for men.
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ALL PROTECTION
Protective Facial Lotion SPF 30
from Aésop (50 mi. 2,250.-)

A lightweight hydrator with
anti-oxidants provides exceptional
broad-spectrum against the effects
of UVA and UVB rays.
madENFNnsiuaznilas
ANLAILAAAIEIAT SPF 30 Lavdiuna
1BUNUTIUDA T1T89 UaAnHuE
PUANNNTY FinueyyaBaTs uaz
Unflesfipannuaniog ileATuLnaLn
IeRogumuNALAY

WANT TO SHAVE

Aloe Shave Gel

from Clinique for Men

(125 ml. 950.-)

Aloe-rich gel softens and cushions
face and beard for a smooth,
close shave. Moisturize and nourish.
Namﬁmm‘iﬂugmmﬁm@m%ﬁu
gassrAanniingdu Hdounas
dmaszid Tnuvasdie Tiau
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ANTI AGING HAIR
Phytodensia Plumping Serum
from Phyto (30 ml. 2,250.-)
Specially formulated to plump aging
hair, Phytodensia Serum is formulated
with vitamin-rich peptides to restore
youthful looking hair, while a mix of
anti-oxidants invigorates the scalp for
stronger, more re3|I|ent hair.

11134 Lmummqwmmumu'mimmru
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FORCE SUPREME

CLARINSMEN

IV PLUS

\!uln Prnlel I:-m
UVA-UVE / PAs
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LAB

SERIES

SKINCARE FOR MEN

OIL CONTROL
CLEARING
SOLUTION
Solullun Nettoyante
ulatrice de
m

3.4 FL. OZJOZ. LIQ.
100 mie

Available at: Beauty Hall MF The Emporium, MF Paragon Department Store

REDUCING WRINKLES
Force Supreme Youth Architect
Serum from Biotherm Homme
(50 ml. 3,500.-)

A multi-corrective cream acts on

all visible signs of aging, by helping
to reshape the skin layer by layer
and restore strength and youth
appearance.
mmmmumﬂuiwmmL@@ummﬁ
meummmmu V\Iumuamwm
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ANTI POLLUTION

UV Plus Anti-Pollution SPF 50/
UVA-UVB/PA+++ from Clarins Men
(30 ml. Price upon request)

This multi-tasking facial treatment is
designed specifically for men offering
protection against UV damage and the
stresses of urban living. Perfect for

the city and outdoor sports.
wikilursuiuunnfinaulandinjugn
AaviaTauaanings ilevgBaunaun
Fadq Tadwuer wondeiuinfumle
Taidinen dnilagiinannuaning
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WASHING YOUR FACE
Oil Control Clearing Solution

from Lab Series (100 ml. 1,100.-)
Two-phase formula combines a pore
purifying liquid with oil-albsorbing
Amazonian White Clay to instantly
leave skin soft, smooth, and shine-
free. Tones skin and clears away
residual grime.

pneilsz&nBnInTe9gRs Two-Phase
HAN Amazonian White Clay Feinqugu
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S P EG | AL Wise men say choose your scent wisely, as it can tell the world a lot about who you are,
and more importantly, your aspiration and your dream.
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SCIENCE AND FANTASY
Private Blend Fabulous

from Tom Ford (50 mi. 12,000.-)

With key notes of clary sage and bitter
almond oil with a touch of decadent
oriental leather, this luxurious offering from
Tom Ford is both exclusive and fabulous
with an intoxicating grip that evokes
moments where fantasies come true.
nauildaedlanurundlilulanuis
AN NAULINTFIE Clary Sage WAy
FaauAeTanNAN Bitter Aimond La
iaan daupnlFisaiunialaaingines
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FASHIONABLE

Light Blue Italian Zest Pour Homme
from Dolce & Gabbana (125 ml. 4,500.-)
Dolce & Gabbana adds a fresh twist to its
cult scents Light Blue with a new summer
Limited Edition: Italian Zest, inspired by the
Italian scorza di limone — lemon zest. This
new fragrance celebrates the joyfulness of
a sunny summer day in Capri.

dauusin l3enalfingms Light Blue
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COFFEE ADDICT

Black Phantom Memento Mori EDP
from Kilian @Atelier de Prestige
(14,499.-)

Black Phantom “Memento Mori” reveals
its hidden treasures to the curious nose
in waves—a gourmand woodsy harmony.
Rum accord from Martinique spikes

the scent of strong coffee at its heart,
balanced by vetiver essence.
mm‘lﬁummmmuiﬂmﬂmﬂﬂimu\‘nu
L@mmmmmu"[mmuumﬂhmnmi
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TIMELESS FRESHNESS
Chrome EDT

from Azzaro (100 ml. 3,700.-)
Emblematic of the “Citrus Woody Aquatic”
family, Chrome is an innovative original
fragrance that refreshes and invigorates,
while its azure blue color exudes the
infinity of the sea and the sky.

NAULLUA Fresh-Aquatic-Woody NaxNAIIH
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IN THE SKY

Bleu De Chanel Parfum

from Chanel (100 ml. 5,700.-)

An ode to masculine freedom expressed

in an aromatic-woody fragrance with

a captivating trail, housed in a bottle of

deep and mysterious blue that oozes

self-confidence.

a1 2010 4 2018 flepaiihl Gaspard
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THE CONTRAST

Acqua Di Neroli

from Ermenegildo Zegna

(100 ml. 5,000.-)

Acqua Di Neroli delivers the sundrenched
effervescence of the Italian seaside with
a zest of lemon. With the freshness of
Zegna bergamot and a splash of neroli,
the confident ease of this fragrance

is steeped in the heritage of the
Mediterranean coast.
1IAUATIRATUANANNVANARIARN T
S Lavender, Cypress, Rosemary, Neroli
muﬁqmﬁujm\i Violet kaz Watermelon
flavinanauntieuaaiaan Cypriol Heart,
Tree Moss WaNAL Musk, Sandalwood
Az Seaweed LANANIULANALITZILA
ANNARTUINATIAALAN LAY

Available at: Atelier de Prestige GF The Glass Quartier Beauty Hall MF The Emporium, MF Paragon Department Store




GADGET

MARVELOUS
MACHINE

The only tech-gadget checklist that promises next-level amazing while
delivering the ultimate in form and functions
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1. SoundLink® Micro Bluetooth® Speaker Bose 4,700.- 2. Suunto 9 Multisport GPS Watch Suunto @Watch Galleria 23,900.-

3. Key Cable KV Lightning Rose and Belt Cable KV Lightning Rose Native HK @Another Story* 4. Rockbox BRICK Ruby Fresh ’N Rebel @Another Story*
5. Hair Dryer Supersonic Black/Purple (presentation box) Dyson 16,900.- 6. OPPO Find X Automobili Lamborghini Edition OPPO @Power Mall* 7. SoundWear
Companion Speaker Hands Free, Ears Free Bose 13,500.- 8. JBL Clip 3 JBL by Mahajak @Sound City 2,490.- 9. TAGHeuer Connected Modular 41 Watch

TAGHeuer @Watch Galleria* 10. Gold Phantom Opéra de Paris (exclusive edition) Meridian*
11. JBL Soundgear JBL by Mahajak @Sound City 7,990.- 12. Kimax LP12 Linn*

*For more information contact shop

Available at: Another Story 4F The Helix Quartier Bose, Dyson, Linn 2F Siam Paragon Meridian 3F The Helix Quartier Sound City 3F The Helix Quartier, 2F Siam Paragon

Power Mall 3F The Emporium, 4F Paragon Department Store Watch Galleria MF The Emporium, MF Paragon Department Store



LIVING

" GET .
THE LUXE STYLE -~ —=

Varied designed pieces,
furniture, and décor items with elegant details. .
12 dnassgareusresld wefiliaef uazvasmnussmilu * o
wa N lanFanseazide A

1. Dice Set in Maple Marquetry and Bridle Leather, Game Mat in Wool Felt Hermés* 2. Vase “Tommyssimo” Saint-Louis by Chanintr Living*
3. Lamp “Aeros” Louis Pouisen @Craft* 4. Crystalline Toasting Flutes Swarovski* 5. Ceramic Tray “Apollo II” (pink) Octaevo @Another Story* 6. Coasters Hermes*
7. Scented Succulent Kiddee Tamdee @Another Story* 8. Cabinet “Heliodor” Baker* 9. Leather Library Candle Assouline @Another Story* 10. Murano Lamp Bottega
Veneta Home @DM Home* 11. Lilac Breasted Rollers Swarovski* 12. Table “Ceremony Circle” Barbara Barry* 13. Mirror “Tourmaline” Baker* 14. Sofa “Celestile” Baker*

*For more information contact shop
Available at: Another Story 4F The Helix Quartier Baker, Barbara Barry, Craft, DM Home, Saint-Louis by Chanintr Living 3F Siam Paragon
Hermes MF Siam Paragon Swarovski 1F The Emporium, 1F Siam Paragon and MF Paragon Department Store

109



ESCAPE

A CITY OF CULTURES AND CONTRASTS

Venture afar in search of life’s inspiration. Substitute the big cities for lesser-known destinations with alluring stories and unequalled history to tell.
Often excluded from group tours’ itinerary, these undiscovered places offer both romance and boutique aspects in travel.

For travelers seeking meaningful voyages, these four cities are worth seeing at least once in their lives.
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DUBROVNIK, CROATIA

In the Footsteps of the Epic Game of Thrones Series;
A Homely yet Romantic Destination

AxsaEANEN MR 199 Game of Thrones fiLdaseuguusilsususin

The mighty fortress town of Dubrovnik was revealed to the eyes
around the world as King’s Landing, the capital of Seven Kingdom of the
Game of Thrones TV series. Still well-preserved, the orange stone walls
are an impressive structure built atop the turquoise seawater basking in
the sunshine on the Mediterranean. This fortification, dates back to the
13" century, is of 2 kilometers long and is now the landmark of Croatia’s
southern part. Visitors are encouraged to find a chic café with a birds-eye
view overlooking the city or board a cable car to take in the panoramic

view of this medieval town. Make sure to check- in to any of the numerous
seaside resorts, hidden among the ancient structures of this town, to
heighten the romance of the trip.

paidielunjresidiasilennlsnag Dubrovnik 1angganamnsiniaung
wiananedles King's Landing WivT3d#q The Game of Thrones sn1s
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NORMANDY, FRANCE

A True Heaven on Earth; Spectacular Architecture;
Nature Amid Quaint Villages
ANTIALILAUIBL T LA TRENITNLAZEIINT A
nadlvnjiueudanluguumant

Follow the path to the northern part of France to Normandy region,
its magnificent architecture and natural beauty spread among picturesque
villages along the river banks of the Loire River. Pyramid of the bay or Mont
St. Michel with its medieval monastery sitting atop the island is a World
Heritage Site. This ancient structure is almost as familiar a sight as the Eiffel
and Versalilles. Another significance attraction is the Cathédrale Notre-Dame
de Rouen in Rouen, the highest cathedral in the whole of France. The
legendary impressionist artist — Claude Monet — saw the beauty in the gothic
buildings around this region and captured them in his paintings. After his
death, his house has been turned into an art museum. For fashionistas,
Deauville is the destination to shop at a stand-alone Chanel boutique. This
town was also a filming location for The Devil Wears Prada, the film that
shook the fashion world at the time. On the gastronomy front, cheese,

|
.’!ﬁ TE}"E

cream, and cider are the three must-taste of Normandy. Nevertheless,
Mere Poulard, famous omelett of Mont St. Michel should not go amiss
including the freshly-baked apple tarts made from the locally-sourced
fresh fruits of Normandy.
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ESCAPE

TOTTORI, JAPAN

The Volcanic Mount Daisen; Land of Manga;
The Only Desert in Japan
LF;IEINnL?JﬂW Daisen mmﬂﬂm?mummm Land of Manga
LL@VWVLZWI?"IEIWLN me’l,uzyﬂu

Only a few countries can get away with an overt display of their passion
for cuteness in their milieu. Japan is indeed one of them, as visitors witness
camels painted in pink with Hello Kitty decorated on their sides while walking
on the sand dunes in Tottori — home to the only desert in the country. This
desert is over 5 kilometers long and stretching along the coast. The diversity
inits climates is also the charm of the region where the inhabitants undergo
the parched heat in one season to seeing the falling snowflakes in winter. The
least populated part of Japan, natural landscapes are the not-to-be-missed
attractions for travelers. A must is Daisen Mountain that resembles Mount
Fuijiin its appearance. Every September, Ogamiyama Shrine holds an ancient
ceremony where the locals’ parade torches to the top of Mount Daisen. This
town, dubbed the Land of Manga, is where creators of famous Japanese
animation find their inspiration. Mizuki Shigeru museum showcases the
origin of well-known Gegege no Kitaro anime while Detective Conan awaits
to close a case at the Gosho Aoyama Manga Factory.
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Craving Thai foods for dinner?

AR EREN Cook them in 5 minutes!

~” One year shelf life
T RERAE
~ Quick, easy and tasty
e "0

-~ No preservative, msg
T TR WWW.yumsiam.c




L] --.-_{-_b-'-n o

¥
HAVANA, CUBA

500" Anniversary Celebrations; Rum; Salsa Music;
Vintage Automobiles; Trends in Boutique Stays
LDANDARY 500 T AN AUFTTATY 20AAEANIWMA
Aumsudluiaeyfiniaein

Amidst the blue waters of the Gulf of Mexico and Caribbean Sea, the
sound of Salsa beat echoes from the city of Havana as this Cuban capital
prepares to celebrate its 500" year in 2019. A city frozen in time, grandeur
architecture from the Spanish Colonization period is still evident while the
City Square continues to permeate its Latin American charm since this
town was founded in 1519. Another fascinating sight is seeing rows of
candy-hued American classic cars cruising by with colorful Neoclassical
buildings as their backdrop. Undeniably, this has become the emblematic
image of Cuba. Despite being a Communist state, Cuba is rich in arts and
street arts. Famous as the finest rum producer in the world, Havana is
scattered with the best rum bars. The most widely known is El Floridita,
a favorite of the author and Nobel Prize winner Ernest Hemingway who fell
deeply for this golden liquid and the rhythm of Salsa. Increasingly popular
are cafes and restaurants that combine music and arts. This once-sleepy
capital sees a pop-up of many new boutique hotels and luxury resorts —
from the boutique Paseo 206 to the Saratoga which is a hit with celebrities.
However, the most hushed up space is El Bosque de La Habana on the
outskirt. Not only this green forest is the lungs of Havana, visitors will find
its scenery to be as retro as the city itself.

asugadndlnutiermuanzemsanaiuiden Svnvausialnddan
faasudaisnannainlananngsaaun (Havana) Lﬁﬂwmwmﬁqmﬁﬁqﬁq
v

ﬂ’]’l@ﬂﬁﬂﬁl@ﬂ’ﬂ@ﬂ\i'ﬂ’]ﬂ 500 ﬂlu A.A. 2019 wa'mmuumumﬂmuﬂmLmu”l,'n
NeIA 60 ﬂqﬂﬁ?ﬂilﬂfﬁﬂtﬂ Lu?;l@ﬂ@uﬂ’mﬂLﬂuﬂdﬂxﬁLﬂuﬂ’WWV}ﬂNﬂﬁ‘W "“llﬂﬁ‘ﬂsl"]ﬂ@’]\i

3
=

Lummmuuml,muwnmrmwamavmuﬂmewé‘]\mﬂmmmm p.A. 1519
mﬁnmumu‘mmmﬂfﬂmﬂmmummmmnm\numwm@ﬂmqmmmmhfmﬂﬂma
muummﬂumﬂﬁiﬂimmufﬂﬂfmamﬂmmmu@ﬂmuuﬂﬂmmu uazuFlanane
Lﬂumm@ﬂﬁmmyﬂuunmmm ﬂiwmﬂﬂ@fammummmwxlmvgl.wmmu@aﬂyum
asspenin aniaduiuunamaniunangalulan winewinfiudueenls
Anduniananuituiu Tnaanizu Bl Floridita $1utlszanaes Emest
Hemingway tindssiugdefszdulanidnzesseialuaaiznissunss
Mauaiiviniuuarausidamdiedneds uimsuimuwsssaeen iU
waziruemnsiiawstuasAatzdinnaunan ileavintuyfnsas e
muidEaeimmgdullasaiuegneAnAniana i Tidraaiu Paseo 206
yArsansngauguiiusnluananu The Saratoga NNNGABRLBUNENTIALEA
szvlan uasigspaiiupauaugesa)nwn 1aun El Bosque de La Habana
hruiesiuaidenesaaun Gslanudumadeuyaliuiusseiniea
Ya4ilnsauaeilAen

D

D

114



sc
ﬁzjohnsol_ \ ‘l\\l‘\
A Family Company o0

% ANUAY

Isyinaunsoutiulinmu

)

G E
iTO PLACE INSIDE . THE HOLDER

U§u
@ Bfs:au

iTO.YOUR SELECTION OE.3
FRAGRANCE INTENSITY,SETTINGS

FRAGRANCE UPTO
60 DAYSZ2

TRtuubuanALITUTIA Inaaoolalan alsg
ﬂs‘-“)USS i _ - KOUAQBUGDIUDYI603U

o alsUaagvaulikua:nunasaniavUpll

. [Buauvaglanasnavidanla

sdaIduyuna 175ua. 229 uIn/su




Discover a selection of “must have” fashion and lifestyle
to add to your chic summer getaway wardrobe.
reihaaddnuizanlaiugniedwiuyiay
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1.7 Deadly Sins Audacious Lipstick Palette NARS™ 2. Long Sleeve Collared Waist Tie Blouse DVF* 3. Hibiscus Palm Body Cream Aerin @Beauty Hall* 4. The First Fragrance
Lyn Around* 5. L’Absolu Rouge Lipstick Proenza x Lancéme Lancome @Beauty Hall* 6. All Hours Foundation Stick YSL Beauty* 7. Earrings Salvatore Ferragamo*
8. Luggage Louis Vuitton* 9. Watch Michael Kors* 10. Jungle Tote Bag Inouitoosh @Another Story* 11. Loafers Emporio Armani* 12. Sunglasses Fendi*

*For more information contact shop
Available at: Another Story 4F The Helix Quartier Beauty Hall MF The Emporium, MF Paragon Department Store DVF GF The Glass Quartier, 1F Siam Paragon
Emporio Armani GF The Helix Quartier Fendi GF The Emporium, MF Siam Paragon Louis Vuitton MF The Emporium, MF Siam Paragon Lyn Around 2F The Helix Quartier
Michael Kors GF The Helix Quartier, MF Paragon Department Store NARS, YSL Beauty GF The Glass Quartier Salvatore Ferragamo MF The Emporium, MF Siam Paragon
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ON THE GO

Perfect for your manly lifestyle, these carefully selected
will complete and fulfill your much-needed.
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1. Humlan Headphone Urbanears @Another Story* 2. GreyJacket COS* 3. Backpack Boss Hugo Boss* 4. Déclaration DUO Cartier* 5. Viking 100 ml. Creed @Atelier de
Prestige* 6. True Open Heart Automatic Rado @Watch Galleria* 7. Tote Bag Bottega Veneta* 8. Cufflinks Montblanc™ 9. Strong Mint Mouthwash Marvis @Beauty Hall*
10. Rain Hat Prada* 11. Sunglasses Givenchy* 12. High-Top Sneakers Salvatore Ferragamo* 13. Sneakers Hermés*

*For more information contact shop
Available at: Another Story 4F The Helix Quartier Atelier de Prestige GF The Glass Quartier Beauty Hall, Watch Galleria MF The Emporium, MF Paragon Department
Store Boss Hugo Boss 1F Siam Paragon Bottega Veneta, Montblanc GF The Emporium, MF Siam Paragon Cartier, Salvatore Ferragamo MF The Emporium,
MF Siam Paragon COS MF The Waterfall Quartier, 1F Paragon Department Store Givenchy, Hermés MF Siam Paragon Prada MF The Helix Quartier, MF Siam Paragon
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GOURMAND DE L’AMOUR

A dish lovingly made with one sole purpose — to evoke a mood for love. Not only the ingredients are chosen carefully for their quality,

: : . ©laborate decoration is also equally important to put romance in the air. )
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Tenderloin Red Wine Chocolate-Sauce
with Asparagus and Basil Ol
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r Styling Ekarin Yusuksomboon
Photography Pipat Jamrat
Chef Yakup Tangsongsirisak




FLAVORFUL FEAST

Amid a conversation between two souls under a candlelit
romantic night, the great delicacies — oyster and yuzu — are
carefully chosen by the chef for their distinct textures and
flavors. The light-taste of seawater from the freshly-picked
oysters combined with citrus-scent and refreshing taste of
ice-cold yuzu granita are perfectly brought together to befit
a passionate rendezvous. This heavenly culinary delight is
savored as the initial celebration of taste unfolds into an
unforgettable night of tryst between the lovers.
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French Oyster with Yuzu Granita

WHITE ELEGANT

As the mellow color of the principle ingredient,
white asparagus, portraying the purity of love,
its crispiness and succulence give out gustatory
sensation. Add top delicacies like caviar and truffles,
their dark glow and unique aroma complement the
beurre blanc dressing — made from champagne
sauce and top-quality butter. This memorable dish
certainly combines various ingredients from different
places to a culinary perfection.
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White Asparagus Salad with Beurre Blanc
and Caviar and Hint of Shaved Truffle
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SAVOR

TENDERLOIN RED WINE CHOCOLATE SAUCE
WITH GRILLED ASPARAGUS AND. BASH. GIL

Ingredients
- 2 teaspoons oil - % cup red wine
- 1 bay leaf - 2 sliced red onions
- 3 sprigs thyme - 2 cups beef stock

- ¥4 bar dark chocolate (85%)

- 300 g. tenderloin - salt and pepper for seasoning
- 4 peeled asparagus - 2 Brusses sprouts

- 1 piece foie gras - 1 cherry tomato

- 4 cups packed basil - 2 cups ol (for basil oil)

Instructions

1. Peel the asparagus. Plunge asparagus into iced water
and let sit until cold to maintain freshness.

2. Cut the ends of Brussels sprouts and peel outer leaves.
Wash in clean water for 10 seconds. Plunge into iced water
to maintain freshness.

3. To prepare basil oil: blanch basil in boiling water for 15
seconds, remove then put into an iced bowl to cool down and
let dry on paper towels. Place blanched basil and 2 cups of oil
into a food processer. Sieve for oil.

4. For sauce preparation: heat the pan. Add 2 spoonful of
oil. Add sliced red onion, bay leaf, pepper, and thyme, then
fry for 20 seconds.

5. Add red wine and let it reduce to about 1 tablespoon
before adding meat stock.

6. Wait until thicken, reduce to half. Grate dark chocolate
into the sauce. Add butter and season with salt and pepper.
Strain.

7. Heat the pan until hot then add oil.

8. Pat the steak dry with paper towel. Season with salt and
pepper.

9. Sear the steak for 3 minutes, on each side.

10. Put it in the oven for around 8 minutes at 190°C

11. Decorate the plate with Brussels sprouts, asparagus,
and cherry tomato, place foie gras and pour sauce on top.
Ready to serve.
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“BBQ SAUCE

Master the Flame. Master the Flavor.

SAUCE
none

VINTAGE | CHILLI
SMOKEHOUSE SUGAR & PEPPER

BBQ SAUCE BBQ ;Aucs BBQ SAUCE

< Rub and Sauce in One Bottle & Marinade & Dipping

WWW.sino.co.th a ” a sino cooking club

Imported and Distributed by Sino - Pacific Trading (Thailand) Co., Ltd. Tel : 0-2681-5081




SAVOR

LOVE Al FRST BITE

You can fall in love with food, the same way you fall in love with your other half. When you take the first bite,
you know it's just right for you. Here are some of the dishes that will make you fall head over heels in love — at first bite.
mnmmnmmmmm\mmmmenmu Luﬂimﬁ]mmin éfq&nﬂﬂwﬂm LL‘LI‘]_IVLJJSJL‘LIQ
m‘wmmum;lﬂfnmWmuiuﬂummmmmqLW]@'N ﬂumu”lzl”l@mmnmﬂm'\mu Love at First Bite

SIAM PARAGON

IHOP
GF The Gourmet Garden

IHOP - the original American pancake
specialist — has finally opened its doors in
Bangkok. Its 1,683 branches across the globe
is a proof that its menu has a universal appeal.
“Amust” here includes butter milk pancakes with
strawberry glaze and cheesecake-bite pancakes
topped with strawberries and strawberry sauce.
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SALT//PEPPER
4F

A casual diner, Salt//Pepper serves everyone’s
favorite western food. Its signature dish includes
the super yummy Salt//Pepper Mini Burgers —
lamb patty in green bun made with mint leaves,
pork patty in the red bun made with tomatoes, and
chicken patty in yellow bun made with onions.

Fruanaalad Western Casual Dining Fav04
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HARRODS TEA ROOM
GF The Gourmet Garden

Arguably one of the most celebrated dishes in
British history, Beef Wellington — perfectly cooked
fillet steak coated and foie gras wrapped in puff
pastry — is the star here at Harrods Tea Room.
Its fish is also another favorite choice — always
perfectly cooked, served alongside roast potatoes
and asparagus.
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The 129-year-old French bakery/patisserie
PAUL has been serving up delectable French
pastries since 1889. Along with a wide selection
of country-style and fancy bread and pasties alike,
its scrumptious menu of traditional French dishes
is equally inviting.
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TOWNHOUSE
GF The Gourmet Garden

East meets West at Town House, which
boasts an interesting menu full of popular Asian
dishes but with a twist. One of the highlights
here is Lobster Phad Thai. An impressive-sized
lobster is served with authentic “Sen Jan”, or flat
rice noodles, on a sizzling plate.
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KHAO DESSERT CAFE
GF The Gourmet Garden

With Vichit Mukura as its pastry chef,
traditional Thai desserts have been transformed
and updated to suit the modern taste. “Yok
Manee”, which is made from tapioca mixed
with sugar and pandan leaves, for example, is
surprisingly filled with strawberries inside. A must
try for everyone!
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LA CREPERIE
GF The Gourmet Garden

At La Créperie, one will find that their savory
crepes are as mouthwatering as the sweet
ones, or try a selection of their French comfort
food. Their signature dishes include traditional
grandmother’s style roasted chicken leg with
cream mushroom sauce and crepe with Parma
ham, mozzarella cheese, and tomatoes.
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KYO BAR
GF The Gourmet Garden

Raising the bar of for the dessert scene at
Siam Paragon, Kyo Bar offers a unique new dining
experience with its omakase-style dessert bar.
The open space allows you to see how the team
of experience pastry chefs meticulously prepare
your order and, at the same time, explain the story
behind each menu. For chocolate aficionados,
the “Cacao Story” is a must!

nfrunmaugiuunluailupewmild Chef's
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GRAM CAFE & PANCAKES
GF The Gourmet Garden

Osaka’s much-hyped soufflé pancake
specialist is finally here in Bangkok serving their
premium fluffy pancakes that come in stacks of
three, layered with syrup, butter, and whipped
cream. Their menu features “Premium To-Go”,
which is available exolusjvely in Thailand.
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ﬂivmﬁmﬂu mmmmwimmLmumﬂﬂmmmmLuu

Wimﬂwmmmsm@mqmmmlu Gram Lﬂumf-mnu
Alupnnanuazamzegile udleTi Wauazh fanuuaes
m@msﬂﬂmwﬂmu 39U LL@JLummmmumqmqum
aslne B9 Gram Pancakes ﬂmmmﬂu”[mmmmu
deidledinelnenanne duie Wi w‘lﬁn”

123



SAVOR

THE EMPORIUM / THE EMQUARTIER

LA BAGUETTE
GF The Glass Quartier

Sit back, relax, and while you enjoy La
Baguette’s French décor and cozy atmosphere,
order the signature dish, Benedictine. Poached
eggs are served with smoked salmon, ham,
cheese, and its exclusive lemon-based sauce,
rendering such an unforgettable taste.
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DEAN & DELUCA
GF The Waterfall Quartier

Foundedin 1977 in Soho, NYC, this New York
deli chain has branched out all over the world. A
perfect stop for quick yet satisfying meals, ranging
from sandwiches and salads to quesadillas,
pizzas, and roasted chicken. And don’t miss their
signature “The Dean Burger” — simply perfect in
every way.
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D’ARK BY PHILLIP DI BELLA
GF The Helix Quartier

Apart from its famous quality coffee sourced
from Australian roaster Di Bella, this ultra-hip café/
restaurant also offers contemporary western food
and desserts. Try salmon sashimi salad with their
special dressing, or for those with clean lifestyle,
Acai Superbowl is a perfect choice.
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CRYSTAL JADE
3F The Emporium

This famous chain has wowed customers
all over the world with their contemporary
restaurants for Chinese Traditional Food
experience. Highlights include dim sum, crispy
pork, deep fried prawn coated with egg yolks,
stir fired scallops with black pepper sauce, and
steamed snow fish in soy sauce and stir fried
string beans with minced pork and Chinese olives.
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GREYHOUND CAFE
2F The Waterfall Quartier
With the concept “simple with a creative

twist”, Greyhound Café is inarguably one of most
successful restaurant chain in Thailand. Its menu
features a fusion of Thai and international dishes
served in the same signature style —again, simple
with a creative twist.

AIU13NNANUIBI Greyhound Cafe Qﬂﬁmﬁu
unelFiLinAn “Simple with a Creative Twist” G0

a

qmqmuu,@”iamﬁﬁ’ifmmmmmuﬁuimﬂﬁmwﬁm
v

A519arsAuLNUnan mmmmmm’mmmm
ﬂﬂ’]\‘iﬂﬂ LLﬂw‘LI’]\‘i’&[51?1@@’1ﬂﬂ’1§‘L®uWN1ﬂFN@G’]uW
[F]’N"I LLmmm%iumm@mmmmm%mtﬂu@im
284 Greyhound Café

E20e

?

NARA THAI CUISINE
7F The Helix Quartier

Nara is known for serving authentic Thai
cuisine that has been handed down from
generation to generation — from tasty “mussaman”
curry to deep fried snapper served with 3-flavor
sauce—best paired with steamed rice. Their dessert
menu is equally mouthwatering especially their
signature Nara ice-cream served with a selection
of Thai-style topping.
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SAVA DINING ROOM
6F The Helix Quartier

Sava Dining Room, with Asava designer
Polpat Asavaprapha at its helm serves what he
calls “luxury comfort foo”. The focus is on hearty,
home-style dishes that he loves with slight twists
such as capellini served with traditional Southern-
style crab curry and everyone’s favorite fried rice
with salt & pepper crackling kurobuta pork.
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VANILLA CAFETERIA
2F The Helix Quartier

Vanilla Cafeteria boasts a contemporary yet
simple and sleek interior and a scrumptious menu
to match. Baked Nachos and Avocado Salsa,
Crunchy Prawn Quinoa Salad, Spicy Soft Shell
Crab Capellini, and Nutella Banana and Berries
Crepe are some of the highlights.
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FASHION DIRECTORY

L OVE
L UXURY LIFE

WINTER’S ;
. 'Rlc—n MIX

WINTER’S RICH MIX

Anna-Karin Karlsson by Empire Group GF The Emporium,
MF Paragon Department Store

Bvlgari MF The Emporium, MF Siam Paragon

Cartier MF The Emporium, MF Siam Paragon

Céline MF The Helix Quartier, MF Siam Paragon

Chanel MF The Helix Quartier, MF Siam Paragon

Dior GF The Emporium, MF Siam Paragon

Fendi GF The Emporium, MF Siam Paragon

Franck Muller MF Siam Paragon

Gucci MF The Emporium, MF Siam Paragon

Hermeés MF Siam Paragon

Jimmy Choo MF The Helix Quartier, MF Siam Paragon
Pendulum MF Siam Paragon

PMT The Hour Glass GF The Helix Quartier, MF Siam Paragon
Prada MF The Helix Quartier, MF Siam Paragon

Roger Vivier GF The Emporium

Salvatore Ferragamo MF The Emporium, MF Siam Paragon
Van Cleef & Arpels GF The Emporium

Blouse + Jacket + Skirt + Necklaces + Pin Chanel

LIVE YOUR BELIEFS

Boss Hugo Boss 1F Siam Paragon

Dior Homme MF The Emporium

Franck Muller MF Siam Paragon

Givenchy MF Siam Paragon

Gucci MF The Emporium, MF Siam Paragon

Loewe MF The Emporium, MF Siam Paragon

N.Kanzai 4F The Helix Quartier

Pendulum MF Siam Paragon

Prada MF The Helix Quartier, MF Siam Paragon

Salvatore Ferragamo MF The Emporium, MF Siam Paragon
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CLOTHES & ACCESSORIES

G Floor

Bottega Veneta 0-2664-7200
Burberry 0-2664-7445

Dior 0-2664-8363-4

Emilio Pucci 0-2664-9908-10
Fendi 0-2664-8370

Roger Vivier 0-2664-8442

M Floor

Chloé 0-2664-7474-5

Dior Homme 0-2664-8773-4
Gucci 0-2664-8200-1
Loewe 0-2664-9902

Louis Vuitton 0-2664-7272
Salvatore Ferragamo
0-2664-8405-6

15t Floor

Adolfo Dominguez 0-2664-8486
Dapper Exclusive 0-2664-7564
Lacoste 0-2664-8484-5

Soda No.7 0-2664-8464
Ungaro 0-2664-8359

2nd Floor

Oakley 0-2664-8482
Tank Store 0-2664-8811

WATCHES & JEWELRY

G Floor

Blue River Diamond
0-2664-8886-8

CHUN By Tok Kwang
0-2664-8651-4

DIRECTORY

Florentine 0-2664-8380-2

Jaa 0-2664-8390-4

Karat 0-2664-8800-1
Montblanc 0-2664-8777
Omega 0-2664-9550

Petch Boran 0-2664-8384-5
Rolex 0-2664-8400-3

Tiffany & Co. 0-2664-9030-5
Van Cleef & Arpels 0-2664-8080

M Floor

Bvlgari 0-2664-8008-10
Cartier 0-2664-8660-1

Gem Peace by Chuchai
0-2664-8215-6

Gems Pavilion 0-2664-8606-7
Grand Seiko 0-2664-8855
Jasmin Jewelry 0-2664-9009
Prima Gems 0-2664-8799
Rajdamri Gems 0-2664-8839
Sincere Jewelry 0-2664-8456-7

TECHNOLOGY & GADGETS

2" Floor

AIS | Telewiz 0-2664-8586-7
CLASSIK 0-2664-8867-8
Eastbourne 0-2664-8515-7
Jaymart 0-2664-8564

FURNITURE & HOME DECOR

3" Floor

BB. Gallery 0-2664-8593-4
C.V.N. Art Center 0-2664-8644-5
Design Source 0-2664-8571
Jaspal Home 0-2664-8566

Jim Thompson 0-2664-8615-7

THE EMPORIUM

FINE DINING & RESTAURANTS

KIDS, SPORTS & ENTERTAINMENT

G Floor
TWG Tea Salon & Boutique
0-2259-9510

15t Floor
Another Hound Café
0-2664-8663

Paul 0-2664-7535

2" Floor
Uta-Andon 0-2664-8528

3 Floor

Aoi Japanese Restaurant
0-2664-8590-2

Crystal Jade 0-2664-8803-4
Fuji Japanese Restaurant
0-2664-8580-1

BEAUTY, HEALTH & SPA

15t Floor

Crabtree & Evelyn 0-2664-9901
MOGA 0-2664-8890

Shiseido Salon & Spa
0-2664-8543

Truefitt & Hill 0-2664-8822

2" Floor

Apex Profound Beauty
0-2664-8613

Boots 0-2664-8575-6
Osim 0-2664-8539

3 Floor
Harnn 0-2664-9935
Jyunka

KKC 0-2664-9158

THE EMPORIUM

2" Floor

Asia Books 0-2664-8545-6

T.V. Airbookings 0-2664-8500-10
Tokyodo Books 0-2664-8540

5% Floor

Emprivé Cineclub
(Call Center) 0-2268-8899

SERVICES

B3 Floor

Mandarin Oriental Dry Cleaning
0-2259-8715

Mr.Bag-Fix 0-2090-6464
Mr.Mini 08-4800-3641

B2 Floor

Click Clack 0-2259-9143

Fast Fix 08-7055-0844

Fix-it 08-3997-1644, 0-2742-5696
Miracle Miracle by Madam Nare
0-2664-9992-3

B1 Floor

Carcare 0-2664-8899
Mail Boxes ETC. 0-2259-1548
Superrich 0-2254-4444

G Floor

Tourist Lounge 0-2269-1000 #1726

DEPARTMENT STORE

B Floor

Lingerie Salon

G Floor

The Atelier

M Floor

Beauty Hall
Watch Galleria

1t Floor
Shoes & Bags Salon

2nd Floor

Men Intrend
Sports Mall

3" Floor
Be Trend
Exotique Thai
Imaginia
Kid’s Planet
Power Mall
Roller Dome
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4™ Floor

Gourmet Market
The Living
Warp Zone
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CLOTHES & ACCESSORIES

G Floor

Diane von Furstenberg
0-2003-6410

Emporio Armani
0-2021-2102

Judith Leiber 0-2003-6014
Kate Spade 0-2003-6411
Longchamp 0-2003-6166
MCM 0-2003-6016
Michael Kors 0-2003-6299
Pleats Please Issey Miyake /
Bao Bao Issey Miyake
0-2021-2177

M Floor

3.1 Phillip Lim 0-2021-2133
AIX Armani Exchange
0-2021-2149

Alexander Wang 0-2021-2198
Balenciaga 0-2021-2111
Bathing Ape 0-2003-6640
Blackbarrett 0-2021-2139
Céline 0-2003-6003

Chanel 0-2003-6055

CK CALVIN KLEIN
0-2021-2112

Club 21 Accessories
0-2021-2199

Club 21 Collectibles
0-2021-2118

Comme des Garcons Pocket
0-2021-2191

COS 0-2620-6888

Diesel 0-2021-2176

DKNY 0-2021-2188

Dolce & Gabbana 0-2003-6415
Jimmy Choo 0-2003-6096
Kids 21 0-2021-2120

Miu Miu 0-2003-6048

Prada 0-2003-6044

Proenza Schouler 0-2021-2109
PS by Paul Smith 0-2021-2155
Rag & Bone 0-2021-2119
Saint Laurent 0-2003-6078
Tory Burch 0-2003-6422
Valentino 0-2003-6111

1%t Floor

Adidas Originals
0-2003-6180

Beams 0-2003-6067
CC-00 0-2003-6670

CPS Chaps 0-2003-6672
H&M 0-2003-6460

Jaspal 0-2003-6674
Massimo Dutti 0-2033-6080
Misty Mynx 0-2003-6650
Morgan De Toi /

Morgan Homme
08-9052-3143

Noriko 0-2003-6656

Ted Baker 0-2003-6102
Urban Nomads 0-2003-6625
Zara 0-2003-6432

2"d Floor

Charles & Keith 0-2003-6129
Chic Studio 0-2003-6495
Footwork 0-2003-6119

T

DIRECTORY

Fred Perry 0-2003-6117
Jelly Dreams 0-2003-6121
Lyn Around 0-2003-6115
Pronto 0-2003-6128
Quinn 0-2003-6113
Springfield 0-2003-6130
Stylenanda 0-2003-6475
Uniglo 0-2003-6466
Vilebrequin 0-2003-6132

WATCHES & JEWELRY

G Floor

Patek Philippe 0-2003-6038
PMT The Hour Glass
0-2003-6022

TECHNOLOGY & GADGETS

3 Floor
BANANA 0-2003-6524

Big Camera Galleria 0-2003-6536

Dtac 1678

Meridian 0-2003-6154
Samsung 0-2003-6158
Sony 0-2003-6150
Sound City 0-2003-6147
Studio 7 0-2003-6160

True / True Coffee 0-2003-6156

FURNITURE & HOME DECOR

15t Floor
Zara Home 0-2003-6645

3" Floor
Room Concept 0-2003-6523

BANKS & FINANCIAL SERVICE

3 Floor

Bangkok Bank 0-2003-6500
KBank 0-2003-6683-7
KBank Wisdom 0-2003-6533
Krungsri Bank 0-2003-6540
Muang Thai 0-2003-6526
SCB 0-2003-6680

Thai Life 0-2003-6528

FINE DINING & RESTAURANTS

G Floor

D’ARK by Phillip Di Belle
0-2003-6013

Dean & Deluca 0-2261-0464
Harrods Café 0-2003-6424
Jones the Grocer 0-2261-0382
La Baguette 0-2003-6420
Mozza by Cocotte
09-7004-0072

Pierre Hermé 0-2003-6444

M Floor

Leica Café

1st Floor
Roast Café 09-4176-3870

2nd Floor

Greyhound Café 0-2003-6660
Vanilla Cafeteria 0-2003-6124

= EMQUARTIES

6" Floor
Fu Cheer 0-2003-6301-2

Fuji 0-2003-6209-10
Haagen-Dazs 0-2003-6307-8
Hokkai Don 0-2003-6200
Kubkao-Kubpla 0-2003-6236
Lukkaithong 0-2003-6301-2
MK Live/MK Harvest
0-2043-7092

Mokuola Hawaii
0-2003-6202

Sava All Day Dining
0-2003-6208

South Tiger 0-2003-6314-5
Wine | Love You 0-2003-6213

7" Floor

Arno’s Steaks.Burgers.Beers
0-2003-6311

Coffee Beans by Dao
0-2003-6229

Crab & Claw 0-2003-6233
Emack & Bolio’s 0-2003-6250
Four Seasons 0-2003-6266
Gok Fa Yuen 0-2003-6316
Han Bingo 0-2003-6234
Iwane Goes Nature
06-4165-6232

La Monita 0-2003-6238
Laem Charoen Seafood
0-2003-6388

Le Dalat 0-2003-6267
Misoya 0-2003-6248

Nara Thai Cuisine
0-2003-6258

Old Peak Road
08-9113-4411

TSUJIRI 08-9205-2281
Yogurtland Express
0-2003-6237

8" Floor

Audrey Café des Fleurs
0-2003-6244

Bulgogi Brothers
09-8246-0888

Café Chilli 0-2003-6291-2
Ginza Shabu-Ten
0-2003-6206

Maisen 0-2003-6255
Man Fu Yuan 0-2003-6240
Pot Ministry 0-2003-6282
Shio 0-2003-6287

Tajima 0-2003-6271
Tenyuu Sho 0-2003-6277

oth Floor

Bella Rocca 0-2003-6273
Mugendai Penthouse
0-2033-6333

The Chop 0-2003-6275
You &l Premium Suki Buffet
0-2003-6399

BEAUTY, HEALTH & SPA

G Floor

Atelier de Prestige
Diptyque 0-2003-6429
Fresh 0-2003-6430
M.A.C 0-2003-6426

Nars

Penhalligon’s 0-2003-6428
Sephora 0-2003-6400
YSL Beauty 0-2003-6427

1t Floor

Bath & Body Works
0-2003-6066

2nd Floor
Aveda 0-2003-6491
IPSA 0-2258-1801
Kiehl’s 0-2003-6490

3 Floor
Boots 0-2003-6497

4t Floor

Anastasia
0-2003-6296-7

Dental Signature
0-2003-6322

Doctor Life 0-2003-6196
Immagini Clinic
0-2003-6188
Khongkwan
0-2003-6199

Moga by Aveda
0-2003-6190

N.Kanzai 0-2003-6100
Romrawin 0-2003-6181
Strip & Browhaus
0-2003-6295

That’so 0-2003-6171
The Lounge 0-2003-6172

LIFESTYLE & ENTERTAINMENTS

1st Floor
BNK48 08-7922-7314

3 Floor

Better Vision 0-2003-6149
Eye Lab 0-2003-6155
Kinokuniya 0-2003-8507

4t Floor

Another Story 0-2003-6138
Bounce inc. 0-2014-2607-8
JTB 0-2344-4688

Quartier CineArt
0-2261-0199

Virgin Active Fitness Club
0-2770-9797

SERVICES

B Floor

Bellugg Luggage Delivery Service

G Floor

Tourist Lounge

M Floor

Club 21 Services 0-2021-2121

2"d Floor
TrueSphere 0-2003-6293-4

3" Floor
AIS Serenade Club 0-2003-6163
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MAEPRANOM BRAND
ORIGINAL AUTHENTIC THAI TASTE
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COMPLETE INGREDIENTS, FULL OF FLAVOUR

: IN JUST A FEW MINUTES. DELICIOUS AND
READY TO SERVE WITH OUR NEW LOOK PRODU@

PAPAYA SALAD PAPAYA SALAD JAEW SAUCE HOI TOD SATAY CHICKEN RICE
FERMENTED FISH LAZY SET LAZY SET LAZY SET LAZY SET LAZY SET
FLAVOUR
LAZY SET _T s

® @©@maepranombrand @) Facebook/Maepranom NBW FlaVOUFS

(©) @maepranombrand (@ http://maepranomcuisine.blogspot.com S ‘

www.maepranom.com



CLOTHES & ACCESSORIES

M Floor

Balenciaga 0-2610-9255
Burberry 0-2610-9719-20
Céline 0-2610-9380-2

Chanel 0-2020-8544-5

Dior 0-2610-9699

Dolce & Gabbana 0-2610-6790
Ermenegildo Zegna 0-2610-9355-9
Fendi 0-2610-9287-8

Giorgio Armani 0-2610-9992-3
Givenchy 0-2610-9607-9
Hermés 0-2129-4800-1

Jim Thompson 0-2129-9449
Jimmy Choo 0-2610-9944
Loewe 0-2610-9825

Louis Vuitton 0-2664-7272
MCM 0-2129-4491

Miu Miu 0-2610-9808
Mulberry 0-2610-9449

Prada 0-2610-9800

Saint Laurent 0-2129-4511-5
Salvatore Ferragamo 0-2610-9463
Tod’s 0-2610-9999

Valentino 0-2129-4868

1stFloor

Aldo 0-2129-4507

Boss Hugo Boss 0-2610-9440
CC Shop 0-2610-9823-4
Coach 0-2129-4664

Crazy Step 0-2129-4407

DVF (Diane von Furstenberg)
0-2129-4791-2

Europa 0-2610-9710-2
Flynow 0-2610-9410
Footwork 0-2610-9416
Footwork Noir 0-2610-9414
Greyhound 0-2129-4358

H&M 0-2610-6738

Hanaa Fu 06-1226-1908
Jaspal 0-2610-9386
Longchamp 0-2610-9973
Massimo Dutti 0-2610-9935
Minor Lifestyle 0-2610-9952-3
Nai Chan Fabric 0-2610-9473-4
Nich 0-2610-9529
Noriko/Riko 0-2129-4406
Paul Smith 0-2610-9770-1
Pronto 0-2610-9246-7
Swarovski Temp 08-0321-6033
Trussardi 0-2610-9599

Tumi 0-2129-4366-7

Zara 0-2610-9861-2

Zara Men 0-2610-9861-2

2nd Floor

Better Vision 0-2610-9645

EYE LAP Exclusive 0-2043-2800

ic! berlin 0-2129-4482-3

Infinite Gallery 0-2129-4462

Luxoptic 0-2129-4674

Oakley 0-2610-9550

Paris Miki 0-2610-9582

Waltz Vision 0-2610-9639, 0-2129-4474

4 Floor

Indigo House 0-2129-4518
WATCHES & JEWELRY

M Floor

Blue River Diamond 0-2129-4782
Bvlgari 0-2610-9388-91

Cartier 0-2610-9945-7

Charms Fine Jewelry 0-2610-9330
Franck Muller 0-2610-9426

IWC 0-2610-9466-9

JLC 0-2610-9925-6

Karat 0-2610-9393-5

Mikimoto 0-2129-4444-5
Montblanc 0-2129-4378-81
Omega 0-2129-4878

Panerai 0-2610-9290

Pannarai Jewellers 0-2610-9399
Patek Philippe 0-2129-4777

Patek Philippe by TKI 0-2129-4884
Pendulum 0-2610-9423-5
Perpetual 0-2610-9238-9

Piaget Boutique 0-2610-9678-80
PMT The Hour Glass 0-2129-4777
Premiera Exquisite Jewellery 0-2129-4677-8
Prima Gems 0-2129-4786-90
Rolex 0-2610-9828-30

Scintilla Gioielli 0-2610-9378
Sette 0-2129-4847-8

DIRECTORY

SIAM PARA

S.T. Diamond 0-2610-9897-9
S.T. Dimension Watch Boutique
0-2610-9678-80

The Enamored D Watch Café by
Trocadero Group 0-2610-9523

1stFloor

Bijoux de Louise 0-2610-9589-91
Chailai 0-2610-9498

Charriol 0-2129-4489

Cubic Gems 08-0466-1656

Der Mond 0-2129-4355-7

Gems Pavilion 0-2129-4400

Le Beau 0-2610-9765-6

P&P Jewelry 0-2129-4387-9
Rajdamri Gems 0-2129-4496-9
Siam Tiara 0-2610-9411-3
Sirinapa Diamond 0-2610-9787
Sirus Tanya 0-2129-4656
Swarovski 0-2129-4396-7
Tang’s by ChualLee 0-2129-4528-9
Thomas Sabo 0-2129-4550

Trez Jewelry 0-2129-4359
Xavier by Uthai Jewelry
0-2129-4422

2nd Floor

Prima Gold 0-2610-9644
TECHNOLOGY & GADGETS
2nd Floor

Big Camera 0-2129-4763-4
Bose 0-2129-4301-4

Dream Theatre 0-2610-9671
Dyson 0-2129-4338

Focal 0-2610-9565-6

Hear by Munkong Gadget
0-2610-9982

Huawei by Jaymart
0-2129-4851-6

Jaycamera 0-2129-4765-6
KS Home Entertainment Plus
0-2129-4311-2

Linn 0-2610-9708

Pioneer 0-2610-9648-9
Porsche Design 0-2610-9986
Samsung by Jaymart
0-2129-4857-9

Sony Style 0-2610-9664-6
Sound City 0-2610-9780-1

3 Floor

.Life 0-2610-9884-6

Dtac Hall 1678

iStudio 09-2249-3649

Samsung Experience Shop
0-2610-9779

SHOT PRO 0-2610-6750

True Branding Shop 0-2610-9956
True Shop 1242

4" Floor

AIS Paragon 1175

AIS Serenade Club 1175

Dtac dinfinite 1678

IT City 0-2610-9530, 0-2610-9866
Jaymart 0-2610-9777

FURNITURE & HOME DECOR

1stFloor

Zara Home 0-2610-9975

2nd Floor

Osim 0-2129-4526

3 Floor

Baker 0-2126-4434

Barbara Barry 0-2129-4799

Bo Concept 0-2129-4657

Craft 0-2129-4477

Crystal & Symphony 0-2129-4493-5
DM HOME 0-2610-9850

Hickory Chair 0-2129-4577
Jaspal Home 0-2129-4505

Lotus Arts de Vivre 09-1775-4127
Momentous 0-2610-9682-5
NaRaYa 0-2610-9418

Natuzzi 0-2610-9692-3

Pasaya 0-2610-9338-41

Ralph Lauren 0-2610-9955

Sealy, Ethan Allen, Tempur
0-2129-4362-3

Seletti by Room Concept Store
09-5372-2157

St.Louis & Puiforcat 0-2129-4799

4™ Floor

Adul Collection 0-2610-9494
Aslam Qureshi 0-2610-9370
Phufa Treasure Trove 0-2129-4556

BANKS & FINANCIAL SERVICE

G Floor

Bangkok Bank 0-2129-4318-23
Kasikorn Bank 0-2610-9404-7

SCB Currency Exchange 0-2129-4593
Siam Commercial Bank 0-2610-9344-5
Thanachart Bank 0-2129-4374-7

1st Floor

Krungsri Exchange 0-2129-4672
P&P Jewelry (Exchange) 0-2129-4387-9
Thanachart Bank Currency

Signor Sassi 0-2610-9889-91
Taling Pling 0-2610-9368-9,
0-2129-4353-4

The Grill Tokyo 0-2610-9487-9,
0-2129-4427-8

Tokyo Milk Cheese Factory
Townhouse 0-2129-4558-9
TSUJIRI

Vanilla Brasserie 0-2610-9383-5
Veganerie Sole 0-2129-4755
Vivarium by Chef Ministry
0-2610-9551

Wang Jia Sha 0-2129-4661-2
Whittard of Chelsea Tearoom
0-2610-7519

M Floor

0-2129-4371-7

3 Floor

Kiatnakin Bank 0-2610-9201-3

Siam Commercial Bank 0-2610-6740-3
Superrich 0-2254-4444

The Wisdom Lounge @Siam Paragon
0-2610-9751-3

UOB Wealth Banking 0-2610-9602-4

4" Floor

Bank of Ayudhya PCL
0-2129-4560-4

Government Savings Bank (GSB)
0-2610-9600-1

KTB Precious Plus 0-2129-4831-5
Tisco Bank PCL 0-2610-9574-6
TMB Bank 0-2129-4585-9

Value Plus Curency Exchange
08-8901-5665

5% Floor

CIMB 0-2610-9742-5

AUTOMOBILE &
AUTO SERVICE

B Floor

Auto Spa 0-2610-9988-9

2nd Floor

Aston Martin 0-2610-9775
Bentley 0-2610-9880

Ducati 0-2610-9912
Harley-Davidson 0-2129-4827-30
Jaguar Land Rover 0-2007-0008
Lamborghini 0-2610-9922-5
Maserati 0-2610-9441-5
MclLaren 0-2610-9922-5
Millennium Auto 0-2610-9900-9
Mini 0-2610-9900-9

Porsche 0-2610-9911-3
Rolls-Royce 0-2610-6785-9

FINE DINING & RESTAURANTS

G Floor

Amici by Pomodoro 0-2129-4331-2
Another Hound Café 0-2129-4409-10
Aoi Japanese Restaurant
0-2129-4348-50

Bake A Wish 0-2129-4826

Bake Smith 0-2129-4395

Brix Dessert Bar 0-2129-4836

Cha Tra Mue 0-2129-4472

Chilli Thai Restaurant 0-2129-4761
Clinton Street Baking Company
0-2129-4861-2

Coffee Beans by Dao 0-2610-9702-3,
0-2610-9916

Crab & Claw 0-2610-9713-4

Four Seasons 0-2610-9578

Fuji Japanese Restaurant
0-2129-4315-7

Harrods Signature Shop 0-2610-9986
Harrods TeaRoom 0-2610-9433
IHOP

KOI Thé

La Creperie 0-2129-4844

Mandarin Oriental Shop
0-2610-9845-7

McCafé 0-2610-9280-4
McDonald’s 0-2610-9305-7

Milch 0-2129-4860

MK Gold Restaurant 0-2610-9336-7
Mugendai Steakhouse 0-2129-4555
Nara Thai Cuisine 0-2129-4863

QQ Dessert 0-2129-4672

Scala Shark’s Fin 0-2129-4335-6
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by Jim Th
0-2129-4840

Ladurée 0-2129-4771-3
TWG Tea Salon & Boutique
0-2610-9527

1stFloor

Godiva 0-2129-4680

Nespresso Boutique 0-2610-9640
Paul 0-2129-4768-9

Starbucks 08-4438-7410

2nd Floor

Coffee World 0-2129-4757

3 Floor

Auntie Anne’s 0-2610-9910
Baskin Robbins 0-2129-4166-9
Buddhi Belly 0-2610-9784
Milkcow 0-2129-4762

Mr. Shake Beyond 09-0979-7699
Squeeze by Tipco 0-2129-4492
Starbucks Coffee 0-2610-9546-7

4t Floor

Baan Ice Restaurant 0-2129-4807-9
BOON TONG KEE 0-2129-4997-8
CAMP 0-2610-8000

Candy Crepe

Chabuton 0-2129-4347

Cold Stone Creamery 0-2129-4894
Evaime 0-2610-9354, 0-2129-4576
Fai Sor Kam 0-2610-9717-8
Freeze Frozen Yogurt 0-2129-4596
Fucheer by Lukkaithong
0-2610-9520

Honmono Sushi 0-2610-9240
IHOP 0-2610-8000

Laem Charoen 0-2610-9244-5
Lukkaithong 0-2610-6708-5
Midtown 0-2129-4516-7

Nuer Koo 0-2610-9772-3

Oishi Grand 0-2610-9584-8

Pot Ministry 0-2129-4398

Saboten 0-2610-9496-7
Salt//Pepper 09-7017-9192
Sansab 0-2610-9525

Sushi Den 0-2610-9667-8

True Coffee 0-2610-9480

Tudari 0-2610-9456-7

Wa Q 0-2610-6470-2

5% Floor

Haagen-Dazs 0-2610-9377
Mister Donut 0-2129-4895
Starbucks Coffee 0-2129-4629

BEAUTY, HEALTH, SPA &
FRAGRANCE

1stFloor

Aveda 0-2610-9656

Botanique

BsaB 08-4662-6692

Crabtree & Evelyn 0-2610-7514
Lampe Berger

Organika

Panpuri

Thaniya

THANN 08-6364-1261

2nd Floor

Apex Profound Beauty 0-2610-9491-2
BIDC Dental Signature 0-2610-9630-3
Boots 0-2129-4464-5

Gold Elements

KG Salon Inter (Ketvadi Gandini)
0-2610-9623-5

La Bretagne 0-2610-9621, 0-2610-9570-1
Minerva Clinic 0-2610-9636

Moga International Salon
0-2610-9627-8

Pewdee Clinic 08-0810-9000

Qi Shiseido Salon 0-2610-9619-20
Romrawin Cl 0-2610-9855-8
Siam Laser Clinic 0-2129-4687-90
Sisters Nails & More 0-2610-6747-9
Skin Sense 0-2610-9539, 0-2129-4468
Slim & Slender by Romrawin
0-2610-6755-6

The Scarlett Clinic 0-2610-9371-4

3 Floor

Bath & Bloom

Mt.Sapola

Ndol

PKS Laser Clinic 0-2610-9685
Pralyn

Pranali & Body Shape Wellness Spa
0-2610-9596-8, 0-2610-9686

Ryn

Thaniya

4% Floor

Dent @Paragon 0-2129-4538-9
First Face 0-2610-9755
Fitness First Platinum
0-2610-6777

HARNN 0-2129-4326
Mt.Sapola 0-2129-4369

Satira 08-1353-3293

THANN 0-2610-9324-5

KIDS, SERVICES &
ENTERTAINMENTS

B Floor

Auto Spa 0-2610-9988-9

Bag Studio 0-2610-9851-2
Flower Décor 0-2610-7989

Mr. Sky

Sea Life Bangkok Ocean World
0-2687-2000

G Floor

Lock Box 08-0059-5905

2nd Floor

Asia Books 0-2610-9609-14

Cin Guitars 0-2129-4594
Eastbourne (Kodak Express)
0-2610-9593-5

Honma Golf 0-2129-4439

Mangpong 0-2129-4454

Music Collection 0-2129-4460
Nakornluangkandontree

(Hi Class Guitar Center) 0-2129-4480

3 Floor

Kinokuniya Bookstore 0-2610-9500
MUMOKU 09-4646-0364

4" Floor

Bangkok Dance 0-2610-9428-30
Claywork 0-2129-4327

Helen Doron English 0-2219-4383-4
Inlingue 0-2610-9729-31

Kumon 0-2129-4328-9

OKLS 0-2610-9724-6

Quality Kids 0-2610-9733
Yamaha Music School
0-2129-4500-3

Yamaha Popular Music School
0-2129-4305-6

4A Floor

Babies Genius 0-2610-9785-6

College of Music Mahidol University
0-2129-4542-6

ECC 0-2610-9348-9

KPN Chinese Academy 0-2129-4540-1
Modulo Language Center
0-2129-4997-8

Net Design 0-2610-9854

New Education World 0-2129-4475-6
Pee Wee Tennis School 0-2610-9350-1
Star Maker 0-2610-9763-4

The Asian Taekwondo

0-2129-4309-10

5% Floor

Blu-O Rhythm & Bowl 0-2129-4625-6
KidZania 0-2683-1888

Krungsri Imax 0-2129-4631

Paragon Cineplex 0-2129-4635-6
Royal Paragon Hall 0-2610-8011
Thai Ticket Major 0-2262-3456
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PRESENT PERFECT
“CAFE DEL MAR”

If you are looking for a place to chill out in style and enjoy a fun carefree experience on your next vacation,
look no further than this world-famous beach club!
mﬂﬂmmmummi’mmfammmfauﬂimunﬂim'ammmLL@”mmmmmmmm@u@ummmmmn’lﬂmuwm taulfintnensuniu
Lmﬂtmﬂ:fa'mnmm'auuwmm Café del Mar

Founded in 1980 on the party island of Ibiza, Spain, Café del Mar, or
café by the sea, with the postcard-perfect background of the Mediterranean
was born from the most universal and simplest idea of creating a special
moment — a drink in a unique natural environment with beautiful music,
rustling winds, and sound of the waves crashing softly on the beach.

That perfect idea became an instant hit and soon it has expanded to
12 carefully selected and equally beautiful locations across the world. The
most recent one has just been opened on Kamala beach in Phuket, known
for its warm water, tropical surrounding, and memorable sunsets.

Staying true to brand, Café del Mar Phuket boasts a meticulously-
designed oasis with the signature beach bar, best seats to admire the
inspiring sunset, cool playlists including Balearic Beats, Jazz, Nu Soul,
House and Techno, and impressive cuisine and drinks under the direction
of world-renowned Chef Jason.

Things really get into full swing on weekends with the much-hyped pool
party featuring guest DJs starting from noon until midnight. Surely this will
be one of your best “night-outs”. 5

Café del Mar finamisnadimiiEamzia hfmpduinesaus s 1980
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294 Café del Mar 1intii .
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Café del Mar Phuket #1anuan 2.4 Tng. 06-1359-5500
www.cafedelmarphuket.com
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THE MALL
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Apply membership card free at any cashiers

Get 5% Discount

For regular price items in department store
FHTEBLASNTE, BEHEATEBRRES%EEICoEATERT
ERBSEREHERRRF, AIEEEHARANEANNEDRN 5%

M g \ Return More for Every Purchase
\P_[UJJNH BEVISICEERERNEET

-l B mrmpEREE
Earn M Point
. 25 THB Get 1 M POINT for each 25 baht spent in department store
* Get 10 M POINT when shopping and say no plastic bags

* Get x5 MP.I“HT when shopping on your birthday
Redeem M Point

-Redeem 200 MPOINT = 25 THB discount
-Redeem MPOINT to get 12.5% on-top discount

but not over the amount of purchase

M Point® g
CEEBICT 25NV OREBWEEICTITVASED

| 1% M Point
| W7 Expatriate M Card SR ERYEIESH
- ERHINESHE 256 RHKFIRE 1 M Point
- WY ERELERISAIREL 10 M Point
- EHYRWYEIZ 5 & M Point
- BERERYRAIZNE M Point %)

M Pointh'EZ &g |
|
|
M PointZ#/FR | 5&i% M Point
|
|
|

- BEWVWETORICEVWYERZ]TZ & 10M Point#1§
- BREBICKEV LT ORI 5 ZOM Pointz 45

- 200M Pointd ZF|FT25 /=Y DEI5| = HRANIPEREL Expatriate M Card SU@E B E1EE = M Point

- HBEVEITEEEFHOPINtFIAT12.5 %05 - $4if 200 M Points AI3KEX 25 ZREk#fi
- 5t M Points, \R&#ilz EXFAIIRE 12.5%i0, EFF B MY Em
+ 53R M Points TIM SEEIS RS TIRHR
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éMPORlUM

Exclusive for Expatriate or
Foreigner living in Thailand

EM@UARTIER pARKGON

MPRICE

Member exclusive price over

1,000 items in all department store
through the years

FMEBLT1, 000 LOABRRIESESVARZATWET
MR SRE S8 1 0004

M PRIVIIEGE

Exquisite privileges from various
shop for all 365 days

ZORRL BFENSRBEEL DRI nE T
EFEREIEAIT 3655

M SURPRISE

Endless Rewards Beyond Expectation
BB R R
R EBABBANBED A

For more benefits please check at
@ www.mcardmall.com ) mcardforall

[ M Card mobile application

THE MALI

SKYP®@RT

LUPORT

HUA HIN RESORT MALL




CARTIER.COM

JUSTE UN CLOU COLLECTION

EMPORIUM - 0 2664 8660
SIAM PARAGON - 0 2610 9945




